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INTRODUCTION 
In Western cultures the notion that behavior is determined by 
inner characteristics rather than situational factors is well es­
tablished. Dainiel, of the Old Testament, remained loyal to his 
inner convictions despite threats of the lion's den. According 
to medieval romance Tristan Bind I seul t felt such great love for 
each other that Tristan committed treason by deserting his king 
and Iseult committed adultery by leaving her husbemd so that they 
could live together as fugitives in the forest. Sigmund Freud 
accounted for both neurotic and normal behavior in terms of an 
inner drama performed by id, ego, and superego. Recently, how­
ever, the internal causation of behavior has come under attack. 
Mischel (1968, 1969), for example, has argued that there is no 
evidence for the existence of personality traits. If traits are 
real, substantial correlations should be found between different 
measures of a trait, and such correlations have not been found. 
Correlations between different measures of the same trait rarely 
exceed .30. Mischel has attacked factor analytic studies of trait 
structure by suggesting that such structures represent the cultur­
ally determined, implicit personality theories of observers rather 
than the trait structures of the observed. To support his argument 
he cites the work of Passini amd Norman (1966) which demonstrated 
that factor analysis of ratings made on complete streingers yielded 
the same factor structure that Cattell (1957) found using raters 
who were acquainted with the ratees. Mischel argues that behavior 
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is largely situationally determined. The human organism has such 
a large capacity for adaptive action that it is absurd to view be­
havior as anything but highly situation specific. The "delusion" 
that behavior is internally determined is, in part, supported by 
the fact that others are often observed in but one situation. Be­
havioral consistencies which should be attributed to situational 
constraints are erroneously attributed to inner characteristics. 
The parading soldier's disciplined behavior is erroneously attrib­
uted to his soldier1iness rather than to "Article 15" and punish­
ment which would result if the parade were not a success. 
Grainting at least some truth in Mischel's position, it follows 
that "situational" variables which accompany the individual every­
where he goes, such as physical attractiveness, should exercise a 
powerful influence toward consistency on the individual's behavior. 
Tristan and Iseult may not have forsaken all for each other because 
of mutual love but rather because Iseult's great beauty and the 
handsomeness of Tristan "demanded" that the two live together. 
The purpose of this dissertation is to put forth a theory re­
lating physical attractiveness and behavior, review the literature 
pertinent to the theory, and describe the results of two studies 
testing it. An attempt to test am abstract definition of physical 
attractiveness or to empirically discover the characteristics that 
constitute attractiveness was not made. Rather attractiveness was 
defined as that which individuals of a given group believe is 
"attractive" and was measured by means of peer ratings. 
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A THEORY OF PHYSICAL ATTRACTIVENESS AND BEHAVIOR 
Two researchers who have done a great deal of work with physi­
cal attractiveness, Berscheid and Walster (1972, in press), have 
put forth a theory relating physical attractiveness and behavior 
called the self-fulfilling prophecy theory. According to this 
theory a "beauty-is-good" stereotype exists which attributes socially 
desirable characteristics to attractive people and undesirable char­
acteristics to unattractive people. This stereotype acts as a self-
fulfilling prophecy causing attractive people to acquire socially 
desirable characteristics and unattractive people to acquire undesir­
able characteristics. 
The primary limitation of the self-fulfilling prophecy theory 
as formulated by Berscheid and Walster is that it fails to specify 
the mechanisms by which the prophecy is fulfilled; that is, it fails 
to specify how the beauty-is-good stereotype causes -attractive people 
to acquire desirable characteristics and unattractive people to ac­
quire undesirable characteristics. To remove this deficiency, it 
is proposed that the stereotype is linked to behavior by two mech­
anisms: cognitive dissoneince auid reinforcement. According to cog­
nitive dissonance theory (Festinger, 1957), holding inconsistent 
cognitions leads to an aversive state of tension which is relieved 
by making the cognitions consistent. Thus persons holding a beauty-
is-good stereotype and observing an attractive person doing some­
thing socially undesirable or an unattractive person doing something 
desirable should experience tension. The cognition "beautiful people 
4 
do good things" is inconsistent with the cognition "I saw a beauti­
ful person do something bad" and likewise the cognition "ugly people 
do bad things" is inconsistent with the cognition "I saw an ugly 
person do something good." Although a variety of things could be 
done to avoid or relieve the tension caused by disconfirmation of 
the stereotype, one strategy would be to insure that the stereo­
type was never disconfirmed. This would be accomplished by rein­
forcing attractive people for engaging in desirable behaviors and 
unattractive people for engaging in undesirable behaviors. The 
result of this differential reinforcement would be that attractive 
people would learn to engage in socially desirable behaviors and 
unattractive people would learn to engage in undesirable behaviors. 
To summarize, the self-fulfilling prophecy theory states that an 
individual's physical attractiveness elicits a beauty-is-good stereo­
type. To avoid or relieve tension caused by disconfirmation of the 
stereotype, attractive people are reinforced for engaging in socially 
desirable behaviors aaid unattractive people are reinforced for en­
gaging in undesirable behaviors. As a result of this differential 
reinforcement attractive people learn to engage in desirable beha­
viors while unattractive people learn to engage in undesirable 
behaviors. 
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REVIEW OF THE LITERATURE 
In this section the literature pertinent to the self-fulfilling 
prophecy theory will be reviewed. The literature will be orgainized 
around three topics: the beauty-is-good stereotype, the validity 
of this stereotype, and the dissonance and reinforcement mechanisms 
linking attractiveness and behavior. 
The Beauty-Is-Good Stereotype 
One of the first studies demonstrating that socially desirable 
traits are attributed to attractive persons and undesirable traits 
are attributed to unattractive persons was by Miller (1970a). Miller 
presented photographs of highly attractive, moderately attractive, 
or unattractive, male or female peers to 360 male and 360 female 
college students. These students were then asked to fill out the 
Adjective Preference Scale (Jackson & Minton, 1963) in the manner 
in which they felt the photographed individual would fill it out. 
The Adjective Preference Scale measures 17 trait dimensions; each 
dimension is measured by ten bipolar adjective items in forced-
choice format. Separately, for male aoid female judges, an attrac­
tiveness by sex of photographed individual analysis of variance was 
performed on each of the 17 dimensions. Attractiveness main effects 
were found for indifferent-curious, simple-complex, insensitive-
perceptive, careless-careful, practical-academic (female judges 
only), unsure-confident, submissive-assertive, happy-sad, passive-
active, competitive-cooperative (male judges only), aloof-amiable. 
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candid-guarded, serious-humorous, self controlled-pleasure seeking, 
reserved-outspoken, aind rigid-flexible. Supporting the existence 
of a beauty-is-good stereotype. Miller concluded that for the traits 
for which differences were found the socially undesirable pole of 
the trait was associated with the unattractive persons and the 
desirable pole with the attractive persons. Miller also found a 
large number of interactions between the attractiveness and sex of 
stimulus person (12 for male judges and 11 for female judges). 
These results suggest that the beauty-is-good stereotype varies 
depending on the sex of the stimulus person. In comparing differ­
ences due to sex of stimulus person within levels of attractiveness, 
Miller found seven significaoit differences for highly attractive 
stimulus persons, 20 for moderately attractive stimulus persons, 
and 18 for unattractive stimulus persons. Miller (1970a) con­
cluded that "as one departs from high physical attractiveness, a 
stimulus person's sex becomes a more influential impression deter-
minamt (p. 212)." 
In a second study Miller (1970b) used the same design except 
that subjects filled out Rotter's (1966) Internal-External Scale 
in place of the Adjective Preference Scale. He found a main effect 
for attractiveness of stimulus person for both male and female 
judges. Unattractive stimulus persons were judged to be signifi-
caintly more external them moderately and highly attractive stimulus 
persons. Miller interprets his results by suggesting that unattrac­
tive individuals are stigmatized and as a result experience greater 
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social ineffectiveness than attractive individuals. Unattractive 
persons learn that their outcomes are more often controlled by out­
side forces, and the external stereotype merely reflects the fact 
that unattractive people are more external. An interpretation of 
these results which is more consistent with the results of Miller's 
first study is one which states that being internal is more socially 
desirable than being external and seeing attractive people as 
internal and unattractive people as external is a product of the 
beauty-is-good stereotype. 
Dion, Berscheid, sind Walster (1972) have demonstrated not only 
that more desirable traits are attributed to attractive them un­
attractive persons but also that attractive people are expected to 
obtain better outcomes than unattractive people. Dion et al. used 
a preliminary study to select 27 bipolar trait dimensions which 
varied in social desirability. They then presented photographs 
of three males and three females of high, medium, and low attrac­
tiveness to 30 male amd 30 female college students. The students 
were asked to rate each of the three photographed persons on the 
27 trait dimensions and estimate the extent to which the stimulus 
person would obtain (a) occupational status, (b) marital competence, 
(c) parental competence, (d) social and professional happiness, and 
(e) general happiness. Main effects for stimulus attractiveness 
were found for desirability of traits attributed and each of the 
estimates except parental competence. The attractive stimulus 
persons were seen as possessing more desirable traits than 
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unattractive stimulus persons. It was also estimated that the 
attractive stimulus persons would obtain greater occupational 
status, marital competence, social and professional happiness, and 
general happiness than the unattractive stimulus persons. Unlike 
Miller's first study, interactions between the attractiveness and 
sex of the stimulus person were not found. 
One attribute that has been investigated more often in rela­
tion to attractiveness than others is intelligence. On the basis 
of the beauty-is-good stereotype one would expect attractive 
persons to be seen as more intelligent than unattractive persons. 
In general this is the case, though high intelligence is not at­
tributed to attractive stimulus persons of all age and sex groups. 
Clifford and Walster (1973) tested the hypothesis that at­
tractive children are seen as more intelligent than unattractive 
children by presenting report cards to 400, fifth-grade teachers. 
The cards contained identical written information aind had the pic­
ture of an attractive or unattractive, boy or girl attached to one 
corner. The teachers were asked to evaluate the child's IQ, how 
much education he would obtain, the interest of the child's parents 
in education, emd the child's social relationships with peers. As 
predicted, the attractive children were seen as having higher IQs, 
going to obtain more education, having more interested parents, and 
having better social relations than the unattractive children. 
Lundy and Sigall (reported in Berscheid & Walster, in press) 
demonstrated that greater intelligence is also attributed to 
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attractive than unattractive college women. These investigators 
had male college students evaluate an essay that was "objectively" 
good, average, or bad emd reputedly written by an attractive or 
unattractive college women. They found that her ability emd work 
were evaluated most favorably when she was attractive amd least 
favorably when she was unattractive. A condition in which her looks 
was not known fell in between. Furthermore, her attractiveness had 
its greatest impact when her work was objectively poor. 
Byrne, London, and Reeves (1968), while supporting the Lundy 
emd Sigall finding, demonstrated that greater intelligence is at­
tributed to unattractive college men them to attractive college men. 
Byrne et al. presented photographs of attractive or unattractive, 
male or female peers to college students and asked them to rate 
the morality and intelligence of the stimulus person. For both 
morality emd intelligence a significemt interaction between at­
tractiveness and sex of stimulus person was found. Attractive men 
were seen as less moral and intelligent than the unattractive men 
while the attractive women were seen as both more moral and in­
telligent than the unattractive women. This study suggests that 
attractiveness is not always associated with socially desirable 
traits. For some people and certain traits a negative relation­
ship exists between attractiveness and the social desirability of 
attributed traits. 
lO 
The Validity of the Beauty-Is-Good Stereotype 
Evidence on the validity of the beauty-is-good stereotype is 
scarce. To test the validity of the stereotype, studies investigat­
ing the relationship between attractiveness and various behavioral 
measures are needed since informant and self-report data may be 
biased by the stereotype itself. All but one of the studies using 
behavioral measures have investigated the relationship between at­
tractiveness and intelligence. The exception, a study carried out 
by Kurtzberg, Safar, amd Cavior (1968), deals with criminal 
recidivism. In spite of the ambiguity involved in interpreting 
informant and self-report data, it will be included in this review 
because, although, positive results do not provide unequivocal 
support for the stereotype's validity, negative results are defi­
nitely damaging. 
A fair amount of evidence exists demonstrating a weaik positive 
relationship between attractiveness and intelligence. H. L, Holling-
worth (1916) found that rated beauty correlated .34 with rated in­
telligence, .40 with tested intelligence, smd .06 with academic 
record. Turney (1930) found that for high school freshmen physical 
attractiveness correlated .32 with IQ and .17 with grades. For 
sophomores, juniors, and seniors the correlations were .07, .05; 
.14, .16; and .29, .25. Mohr (1932) had 12 male and 12 female peer 
judges rank 25 male amd 25 female college students for attractive­
ness and found that attractiveness correlated .34 with tested in­
telligence and .29 with scholarship for women. For men the 
11 
correlations were .23 aind .30. Using a similar design Mohr emd 
Lund (1933) found correlations of .28 (tested intelligence) and 
.22 (scholarship) for girls and -.08 (tested intelligence) and 
.18 (scholarship) for men. 
L. S. Hollingworth (1935) obtained facial photographs of 40 
adolescents having IQs rainging from 135 to 190 emd 40 adolescents 
having IQs rainging from 90 to 110. Judges determined the "good 
looks," "physical attractiveness," and "beauty" of the adolescents 
by ramking the photographs and rating them on 16 point scales. 
The average rank of the high IQ adolescents was 45.78 while that 
of the low IQ adolescents was 35.67. The average rating of the 
high IQ adolescents was 8.85 while that of the low IQ adolescents 
was 7.32. 
Singer (1964) found a correlation of .189 (p < .05) between 
faculty ratings of physical attractiveness and grade point average 
for 192 freshmen women at Pennsylvainia State University. The cor­
relation was .401 (p < .01) for first-born women and .005 for 
later-born women. When ability was partialled out the correlations 
were not changed. Attractiveness correlated .176 (p < .05) with 
grade point average for the total sample, .373 (p < .05) for first­
born girls, and -.004 for later-born girls. In interpreting his 
results Singer suggests that first-born women use their physical 
attractiveness to obtain good grades. 
Only one study has found a negative relationship between at­
tractiveness and intelligence as evidenced by grade point average. 
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To test the hypothesis that physical attractiveness is positively 
related to intelligence for genetic reasons, two zoologists (Holmes 
& Hatch, 1938) separated 642 junior, senior, and graduate women 
attending the University of California into four categories of 
beauty: beautiful, good looking, plain, and homely. Using a 
three point scale, the mean grade point average for each of the 
four groups was computed. These were found to be 1.42, 1.44, 1.56, 
and 1.61, respectively, suggesting that physical attractiveness is 
negatively correlated with grade point average. 
Thus with a single exception the data tend to support the 
validity of attributing greater intelligence to attractive persons 
than unattractive persons. Since grade point average is more 
vulnerable to the effects of the stereotype itself than tested 
intelligence, it was expected that the correlation between attrac­
tiveness and grade point average would be higher than the correla­
tion between attractiveness and tested intelligence. In most of 
the studies, however, this expectation was not born out. Only 
the Singer (1964) study suggests that the relationship between 
attractiveness and grades is greater than that between attractive­
ness aund tested intelligence. Thus it would appear that attrac­
tive people actually are more intelligent than unattractive people. 
Kurtzberg et al. (1968) provide a different kind of behavioral 
data on the validity of the beauty-is-good stereotype. They selected 
168 disfigured inmates from the New York city jail to participate 
in a factorial experiment involving plastic surgery, and social amd 
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vocational services. Four treatment groups were formed: (1) 
surgery, social and vocational services, (2) surgery, (3) social 
and vocational services, and (4) no treatment, Kurtzberg et al. 
(1968) hypothesized that "plastic surgery would reduce recidivism 
(return to prison), increase job success, and improve psychological 
adjustment, and when social and vocational services are added would 
affect these variables even further (p. 649)." Surgery was found 
to be effective for nonaddicts but not for addicts. During the 
one year follow-up period, nonaddicts receiving surgery recidivated 
31 percent less than nonaddicts not receiving surgery. Addicts 
receiving surgery recidivated only five percent less than addicts 
not receiving surgery. The attractiveness stereotype was validated 
for the nonaddicted criminals. Nonaddicted criminals made attrac­
tive by means of surgery engaged in less socially undesirable beha­
vior (criminal behavior) than nonaddicted criminals not made at­
tractive by meems of surgery. 
As noted earlier, informant and self-report data cannot be 
teJcen as unequivocal support for the validity of the beauty-is-
good stereotype.. Such data which do demonstrate a positive rela­
tionship between attractiveness and socially desirable characteris­
tics are encouraging, however, emd will be reported. Dion and 
Berscheid (1971) obtained sociometric data from nursery school 
children which partially supports the validity of the attractive­
ness stereotype. Nursery school children were asked which children 
they liked and which children engaged most in certain behaviors. 
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They found that unattractive boys, as determined by adult ratings, 
were liked significantly less than attractive boys. The pattern 
was a bit more complex for girls. In the younger section of the 
nursery school (4.4 - 5.4 years) unattractive girls were signifi­
cantly more popular than attractive girls. In the older section 
(5.5 - 6.1 years) this pattern was reversed. Attractive girls were 
significantly more popular than unattractive girls. Attractive 
children were perceived by their peers as being more independent 
them unattractive children. Unattractive boys were perceived as 
being more antisocial—fighting a lot, hitting and yelling at the 
teacher, amd saying angry things—than attractive boys. This study 
provides some evidence for the validity of the beauty-is-good 
stereotype, in that, for some of the measures, attractive children 
obtained scores suggesting that they have more socially desirable 
characteristics than unattractive children. 
Kirkpatrick and Cotton (1951) asked college students to rate 
the physical attractiveness of a husband and wife who had a well-
adjusted marriage and a husbsind and wife who had a poorly-adjusted 
marriage. They found that wives who had well-adjusted marriages 
were rated as more attractive than wives who had poorly-adjusted 
marriages. A study by Dion et al. (1972), reviewed earlier, 
demonstrated that people expect attractive persons to be more 
competent spouses than unattractive persons. 
Two studies involving self-report data have demonstrated that 
attractive people report being more secure them unattractive people. 
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Rokeach (1943), using female undergraduates as subjects, found a 
correlation of .26 between peer rated attractiveness aind scores 
on Maslow's Security-In-Security Scale, Secord and Jourard (1953) 
found results that are consistent with those of Rokeach. Secord 
and Jourard obtained a correlation of .37 (p < .01) between college 
students* scores on the Secord aind Jourard Body Cathexis Scale and 
the Security-Insecurity Scale. The Body Cathexis Scale is a self-
report measure of satisfaction with one's body. The existing data 
are mixed concerning whether Body Cathexis scores are related to 
actual physical attractiveness (Berscheid, Dion, Walster, & Walster, 
1971; Jourard & Secord, 1955). Since it is usually considered more 
desirable to be secure than insecure, these studies to some extent 
validate the beauty-is-good stereotype, 
A final self-report study will be reviewed which throws some 
doubt on the validity of the beauty-is-good stereotype. Berscheid, 
Walster, and Campbell (reported in Berscheid & Walster, in press) 
carried out a study which found a negative relationship between 
attractiveness in college, aind adjustment and happiness in later 
life for women. David Campbell (1965) interviewed 240 men amd women, 
who had graduated from the University of Minnesota 20 years earlier, 
concerning their adjustment. By looking through old college year 
books, Berscheid et al. were able to obtain photographs of 204 of 
Campbell's respondents. These photographs were then rated for 
attractiveness by judges in their 40's amd 50's utilizing the stan­
dards of beauty prevalent in the 1930's. For women, negative 
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relationships were found between college attractiveness eind the 
interviewer's rating of her marital adjustment, the interviewer's 
rating of her general adjustment, her self-reported current marital 
satisfaction, and her perceived (in retrospect) happiness in college. 
Attractive men, in contrast, reported that they were more happy in 
college than unattractive men. There was also some evidence sug­
gesting that the attractive men were currently wealthier than the 
unattractive men. 
It is difficult to decide whether this study provides evidence 
invalidating the beauty-is-good stereotype. If it is assumed that 
all women at 45 are relatively unattractive the stereotype is not 
invalidated. Aging causes attractive college women to lose more 
attractiveness and happiness than unattractive college women and 
the result is maladjustment. Consistent with this interpretation 
is the explaination Berscheid and Walster (in press) give of the 
results (p. 59 of mimeographed manuscript): 
The finding that women who were more attractive in 
college seem to be, in their 40's, less happy tham those 
who were less attractive in their younger days, is con­
sistent with the notion that happiness depends upon the 
results of comparison of one's current state with outcomes 
previously enjoyed; the less attractive woman may have a 
less demanding comparison level to content with than does 
the attractive person. 
The data on the men validates the stereotype directly. 
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The Dissonance Mechanism Linking 
Behavior and Attractiveness 
As explained earlier in the paper, physical attractiveness 
may be causally related to desirable behavior through a dissonance 
mechamism. Physically attractive people are expected, due to the 
beauty-is-good stereotype, to engage in socially desirable beha­
viors and physically unattractive people are esqpected to engage in 
socially undesirable behaviors. When an attractive person does 
something which is undesirable or em unattractive person does 
something which is desirable, dissonamce is created in observers. 
In order to relieve the dissonamce, observers negatively reinforce 
such behaviors and positively reinforce alternative behaviors. On 
the other hand, when an attractive person performs a desirable act 
or an unattractive person performs an undesirable act, no dissonance 
is created in observers and no pressure is applied to get the person 
to change his ways. Two studies, one by Dion (1972) and smother by 
Lerner (1965), provide data which are consistent with a dissonamce 
interpretation of the relationship between attractiveness and beha­
vior. Dion gave college women written information, supposedly taken 
from a teacher's journal, about a mild or severe, personal or im­
personal transgression on the part of a male or female seven-year-
old child. Attached to the written description was a photograph 
of either am attractive or unattractive child. After reading the 
information about the child, subjects were asked to rate the severity 
of the transgression, the likelihood that the child had performed a 
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similar act in the past, the probability that he would commit a 
similar offense in the future, and the intensity of punishment ad­
vocated for the child. Subjects were also asked to estimate, in 
their own words, why the child had committed the offense and how 
the child behaved on a typical day. Finally, subjects were asked 
to rate the child on six trait dimensions: good-bad, aggressive-
unaggressive, pleasant-unpleasaunt, kind-cruel, honest-dishonest, 
and nice-awful. 
From a cognitive consistency frame of reference, Dion reasoned 
that a transgression on the part of an attractive child is incon­
sistent with the stereotype of the attractive child held by most 
adults. To remove this inconsistency, adults would see the at­
tractive child's transgression as atypical of his usual behavior 
aaid underestimate the severity of his offense. Specifically, Dion 
(1972) hypothesized (pp. 208-209): 
1. An attractive child who commits a harmful act will 
be perceived as less likely to exhibit chronically amti-
social behavior than an unattractive child, primarily when 
the offense is severe. Thus, adults, evaluating am at­
tractive child should perceive him as less likely to have 
committed a similar transgression in the past and less 
likely to commit one in the future than am unattractive 
child. 
2. A treuisgression committed by em attractive child 
will be evaluated as less socially undesirable than the 
same act committed by an unattractive child, particularly 
for mild offenses. In addition, adults should advocate 
less punishment for an attractive child's offense, regard­
less of the severity, them they do for em unattractive child 
committing the same transgression. 
As hypothesized, within the severe transgression condition, 
the attractive child was seen as significantly less likely to carry 
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out a similar offense in the future than the unattractive child. 
No differences, however, were found for estimates concerning the 
probability that he had carried out a similar offense in the past. 
Also, within the severe condition, when the descriptions of the 
child which resulted from the open-ended questions were categorized 
as describing the child in prosocial, mixed pro- and antisocial, 
or predominantly antisocial terms, the attractive child was more 
often described as prosocial and less often as antisocial than the 
attractive child. Dion's first hypothesis was thus confirmed. A 
main effect for attractiveness on ratings of the undesirability 
of the child's transgression was also found. A transgression per­
formed by am attractive child was rated as being less undesirable 
than the same transgression performed by an unattractive child. 
Thus the first part of the second hypothesis was confirmed. 
Contrary to expectation, however, milder punishment was not ad­
vocated for the attractive child than the unattractive child. 
Severity of punishments advocated for the attractive and unattrac­
tive children were not significantly different. 
Supporting the existence of the beauty-is-good stereotype, 
significant differences between attractive and unattractive child­
ren emerged for two of the trait ratings. Attractive children who 
transgressed were seen as more honest and pleasant thsin unattractive 
children. For a third trait dimension, good-bad, a three way inter­
action of severity by attractiveness by sex was found. Within the 
severe condition, attractive males were rated more negatively than 
unattractive males while unattractive females were rated more 
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negatively than attractive females. 
Lerner (1965) had observers listen to an attractive and an 
unattractive worker carry out a task together. After the task was 
completed one of the two workers was arbitrarily paid. Observing 
subjects were then asked how much each worker contributed to the 
completed task. Lerner reasoned that observers' attributions of 
work would be determined by two cognitions (a) people are paid 
in proportion to the amount of work they perform and (b) attractive 
people work harder (and are paid more) than unattractive persons. 
When the attractive person is paid, observers should attribute 
more work to him, not only because he is paid but also because he 
is attractive. On the other hemd, when the unattractive worker 
is paid, observers should experience cognitive dissonance. The 
cognition that attractive people work harder emd are paid more than 
unattractive people is dissonsmt with the cognition that the unat­
tractive worker , and not the attractive worker, was paid. In this 
situation observers should attempt to reduce their dissonance by 
making the situation unimportant and thus reduce the importance of 
the conflicting cognitions. Observers should rate neither worker 
as having worked very hard. Lerner (1965) comments (p. 356); 
When the unattractive person has been selected for payment 
it would be most comfortable for observers to believe that 
neither of the workers did very well. Their cognitions might 
be represented as "I like Tom much better than Bill." "Al­
though Bill is getting paid eind probably is doing better at 
the job, neither of them is actually doing very well—so it 
doesn't matter very much," Other cognitions such as "Tom 
wasn't really trying" or "Tom doesn't care about the money" 
could also be enlisted to support their deviation and allow 
them to maintain a positive image of the attractive worker. 
21 
Confirming the dissonamce prediction, when the unattractive worker 
was paid, the workers were seen as working less hard than when the 
attractive person was paid. A similar difference was found for 
ratings of creativity. Further evidence supporting a dissonance 
interpretation of the results comes from the fact that subjects 
rated themselves as being significantly more uncomfortable when 
the unattractive person was paid them when the attractive person 
was paid. 
The studies of Dion and Lerner support the hypothesis that 
undesirable behavior on the part of am attractive individual and 
desirable behavior on the part of an unattractive person are dis­
sonance creating. In neither of the studies was it possible for 
observers to reduce their dissonance by chamging the stimulus 
person's behavior. As a result dissonance was reduced by cognitive 
distortion. This author is not aware of any data demonstrating 
that the dissonance created by observing behavior that is incon­
sistent with the beauty-is-good stereotype leads to attempts to 
change the stimulus person's behavior. Research on the reinforce­
ment mechanism is needed. 
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STUDY I 
Hypotheses 
The self-fulfilling prophecy theory was broken down into the 
following four hypotheses; 
Hypothesis 1; Attractive people are seen as more intelligent, 
honest, helpful, aaid unprejudiced than unattractive people. This 
hypothesis concerns the beauty-is-good stereotype and was tested 
by showing subjects photographs of attractive and unattractive, 
men and women and having the subjects predict how the photographed 
persons had scored on behavioral measures of intelligence, honesty, 
helpfulness, and prejudice. 
Hypothesis 2; People are more "upset" when an attractive 
person engages in unintelligent, dishonest, unhelpful, and preju­
diced behavior tham when an unattractive person engages in similar 
behavior. This hypothesis concerns the dissonance mechanism and 
was tested by showing subjects pairs of photographs of attractive 
ajid unattractive persons; telling the subjects that the photographed 
individuals had engaged in an unintelligent, dishonest, unhelpful, 
or prejudiced behavior; smd asking the subjects to designate which 
stimulus person's behavior (attractive or unattractive) upset them 
more. 
Hypothesis 3; More people are likely to encourage attractive 
people to engage in intelligent, honest, helpful, and unprejudiced 
behavior than unattractive individuals. This hypothesis concerns 
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the reinforcement me chain ism aind was tested with a paradigm similar 
to that used to test the second hypothesis. Subjects were shown 
pairs of photographs of attractive and unattractive individuals 
and asked to designate which stimulus person (attractive or un­
attractive) they would be more likely to encourage to engage in 
intelligent, honest, helpful, or unprejudiced behavior. 
Hypothesis 4; Attractive people actually do exhibit more 
intelligent, honest, helpful, aurad unprejudiced behavior than un­
attractive people. This hypothesis was tested by obtaining beha­
vioral measures of intelligence, honesty, helpfulness, and prejudice 
on attractive aind unattractive subjects and comparing the scores of 
the two groups. 
The subjects used in testing these hypotheses were Caucasiain 
college students attending colleges amd universities located in 
Iowa. The results obtained should only be generalized to similar 
populations. 
Method 
Overview 
The order in which the data testing these hypotheses were 
collected did not conform to the order in which the hypotheses 
have been presented above. Five experimental sessions were used 
to collect the data. During the first session the behavioral 
measures of intelligence, honesty, helpfulness, and prejudice 
were tested to insure that they were perceived as measures of 
socially undesirable-desirable behavior. At the second session 
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physical attractiveness ratings were made on 214 introductory 
psychology students and the 20 most attractive women, 20 least 
attractive women, 20 most attractive men, and 20 least attractive 
men were selected for further study. At this session the behavioral 
measure of helpfulness was also carried out. During the third 
session, photographs were taiken of the 80 attractive and unattrac­
tive subjects aind the behavioral measure of prejudice was ad­
ministered, Following the third session, the behavioral measures 
of honesty and intelligence were obtained. Thus the data testing 
the fourth hypothesis was collected during or shortly after the 
second and third sessions. The first hypothesis was tested during 
the fourth session by showing new subjects the photographs of the 
80 attractive amd unattractive subjects and having them predict 
how each subject had scored on the four behavioral measures. Dur­
ing the fifth session the second and third hypotheses were tested 
by presenting pairs of photographs of attractive and unattractive 
subjects to additional subjects and having them answer forced-
choice questions concerning the pairs. 
Session I 
During the first session the behavioral measures of intelli­
gence, honesty, helpfulness, amd prejudice were tested to insure 
that each was, in fact, a measure of socially desirable-undesirable 
behavior. 
Subjects Fifty-two Caucasian, social psychology students, 
26 men amd 26 women, from Iowa State University (ISU) participated 
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in this session. 
Procedure Booklets describing behavioral measures of in­
telligence, honesty, helpfulness, aoid prejudice were distributed 
to subjects during one of their regular social psychology class 
sessions. (See Appendix A.) Instructions attached to the booklets 
received by half of the male and female subjects asked them to give 
the most socially desirable responses for both males and females 
that could be made to each measure, while instructions attached 
to the other half of the booklets asked subjects to make the most 
socially undesirable responses for both males and females that 
could be made to each measure. A socially desirable response was 
defined as one that would be made by a "desirable, good person" 
and an undesirable response was defined as one that would be made 
by an "undesirable, bad person." For each subject, eight scores, 
two for each measure, were obtained. 
Session II 
During the second session ratings of physical attractivenesss 
and a measure of helping behavior were obtained. 
Subjects One hundred and ten male auid 104 female, 
Caucasian, introductory psychology students from Iowa State Univer­
sity participated in this session. For participating, subjects re­
ceived points toward their course grades. 
Physical attractiveness measure (independent variable) 
Physical attractiveness was measured by averaging the ratings made 
on seven point scales by two male and two female, ISU, undergraduate 
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judges. The scale remged from very unattractive to very attractive. 
In rating attractiveness, judges were instructed to attend primarily 
to aspects of the person which did not chainge from day to day such 
as bone structure. They were told to ignore less permanent aspects 
of the person's appearsmce such as clothing and make-up. Aspects 
which were semipermanent, such as hair length, were to be given 
some attention, though not as much attention as permanent features. 
To accustom the judges to making attractiveness ratings, they were 
taiken to the student union where they spent two hours rating stu­
dents and comparing their ratings. During the actual study, the 
judges had about ten seconds to rate each subject. The average 
correlation among the ratings of the judges for 214 subjects was 
.51 (range = ,47 - .51) which gave composite ratings a reliability 
of .81 according to the Spearman-Brown formula. 
The validity of using peer ratings as a measure of attractive­
ness was based on the assumption that attractiveness is culturally 
defined. An individual's "true" attractiveness is the composite 
of all of the evaluations of the members of his culture. The 
composite rating of the four peer judges represented em estimate 
of the subject's true attractiveness. The truth of the assumption 
that attractiveness is culturally defined is supported by Iliffe 
(1960) and Udry (1965) who demonstrated that within a single 
culture a great deal of agreement exists concerning a person's 
attractiveness. Further support is provided by Madden and Hoiling-
worth (1932) who demonstrated that agreement concerning -attractiveness 
27 
is much greater within cultures thaji between cultures. 
Helping measure (dependent variable) Helping behavior 
was measured by asking subjects to donate time to a worthy cause 
(Freeman, Walling ton, & Bless, 1967; Horowitz, 1968; Rosenbaum, 1956; 
Rosenbaum & Blake, 1955), Subjects were told that the Midwestern 
Association of Mental Hospitals (MAMH) had developed a battery of 
tests to diagnose various mental diseases ajid that normal volunteers 
were needed to provide normative data. Subjects were told that 
feedback would not be given concerning their performance and that 
because the project was not University sponsored they would not 
receive Psychology 101 points for participating. Subjects were 
then asked to place their names and phone numbers on a form and 
check how much time they would donate to taJsing the tests hour, 
1 hour,..., 6 hours, as much time as is needed). (See Appendix B.) 
A subject's helpfulness score was the number of hours donated to 
the MAMH and could rauige from zero to "as much time as is needed" 
which was scored 6.5 hours. 
Procedure The sessions lasted for one hour with subjects 
attending in groups of approximately 50. At the beginning of a 
session subjects were told that the purpose was to obtain a variety 
of test scores on students taking Psychology 101 so that they could 
be contacted for later experiments. Four short questionnaires, 
labeled A, B, C, aind D, were then distributed and subjects were 
instructed to place their names and telephone numbers on each 
questionnaire aaid then fill them out. The questionnaires included 
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a biographical questionnaire which asked questions concerning grade 
point average (GPA), popularity, and dating frequency, a happiness 
measure, a self-esteem measure (Rosenberg, 1965), and a neuroticism 
inventory (Liu, 1971). (See Appendix C.) Specific hypotheses were 
not formulated for the questionnaires; their primary purpose was 
to allow judges to rate the physical attractiveness of subjects 
without arousing their suspicion. When all of the subjects had 
completed the questionnaires they were instructed to file past 
tables labeled A, B, C, and D and return each questionnaire to the 
appropriate table. Each table was manned by an undergraduate judge 
who rated the physical attractiveness of each subject by placing 
his or her questionnaire into one of seven piles ranging from very 
unattractive to very attractive. After the subjects had turned 
in the questionnaires, the helpfulness measure was administered. 
The ratings of the four judges were added for each subject 
giving subjects scores that could range from four to 28. From the 
214 subjects, the 23 women obtaining scores of 19 or above (attrac­
tive women), the 26 women obtaining scores of 14 or below (unattrac­
tive women), the 22 men obtaining scores of 18 or above (attractive 
men), and the 31 men obtaining scores of 14 or below (unattractive 
men) were selected for participation in Session III. 
Session III 
The third session involved photographing attractive and un­
attractive subjects and administering a test of prejudice. 
Shortly after the third session measures of honesty and intelligence 
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were obtained. 
Subjects The attractive and unattractive subjects selected 
during Session II were contacted by phone and invited to participate 
in a study involving impression formation. Ninety of the subjects 
contacted, agreed to participate and they received points toward 
their psychology grades. Of these subjects the 20 attractive 
women, 20 unattractive women, 20 attractive men, and 20 unattractive 
men, for whom Minnesota Scholastic Aptitude Test scores were avail­
able amd who had answered the self-report questionnaires most com­
pletely, were selected for further study. Only these 80 subjects 
received the honesty measure and only the helpfulness, prejudice, 
and intelligence measure data of these subjects were analyzed. The 
mean attractiveness scores for the various groups were; attractive 
women, 20.25 (s.d. = 1.37); unattractive women, 12.90 (s.d. = 1,37); 
attractive men, 19.05 (s.d, = 1.19); and unattractive men, 13.05 
(s.d. = 1.09). 
Prejudice measure (dependent variable) Prejudiced behavior 
was measured by a test devised by DeFleur and Westie (1958). Sub­
jects were shown a photograph of a racially mixed couple, told that 
more such photographs were needed for research purposes, and then 
asked to pose for such a photograph. If the subject agreed, he 
was given a Photograph Authorization form which listed photograph 
uses and asked to sign a "release" for each use to which the 
photograph could be put. Uses rsmged from "laboratory experiments 
where it will be seen only by professional psychologists" to "a 
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nation-wide publicity campaign advocating racial integration." (See 
Appendix B.) A subject's nonprejudice score was equal to the number 
of releases signed and could range from zero to seven. 
Honesty measure (dependent variable) Honest behavior was 
measured by having a Mrs. Van Haaften of Pella, Iowa "erroneously" 
send subjects $1.00 and a letter reading: "Your order of one dozen 
tulip bulbs has been received. The cost of the bulbs has been re­
duced aund I am refunding you $1.00. Included with this letter is 
a stamped, addressed envelope should you wish to place another 
order. Thaaik you." (See Appendix B.) If the dollar was not re­
turned within ten days, a second letter was sent to the subject 
explaining that a mistake had been made and asking for the return 
of the dollar. (See Appendix B.) A stamped and addressed envelope 
also accompanied this letter. Only eleven subjects returned the 
dollars before the second letter was sent, though a total of 43 
subjects returned the dollars. As a result it was decided to do a 
chi square analysis on the results, scoring subjects as either 
having kept or returned the dollar. 
Measure of intelligent behavior (dependent variable) Intel­
ligent behavior was measured by a subject's percentile rank in his 
ISU freshmem class on the Minnesota Scholastic Aptitude Test (MSAT) 
(Layton & Toops, 1964). The MSAT is given to all ISU freshmen. 
Procedure Subjects were contacted by phone and invited to 
participate in a study involving impression formation. Upon ar­
rival at the laboratory, subjects, in groups of from one to ten 
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persons, were told that photographs were being taken of ISU students 
emd that they would be shown to subjects at the University of North­
ern Iowa (UNI) who would give their impressions of the photographed 
individuals. In this mainner, relationships between appearances and 
impressions would be studied. Each subject was then positioned in 
front of a full length mirror and caaaera that was beside the mirror. 
The subject was instructed to look directly into the mirror and, 
when he or she had achieved an attractive pose, to extend a finger 
at which time the experimenter would take the subject's photograph. 
Photographs were of the torso and head and were shot with a 35 mm, 
Minolta SRT 101 camera having a 58 mm lens, a Kako 818 electronic 
flash, aind Ektachrome X slide film. No subject refused to have his 
or her picture taJcen. 
After all the subjects had had their pictures taken, they were 
asked to state how willing they were to have their pictures used in 
the impression formation study by marking on a seven point scale 
ranging from "very unwilling" to "very willing." It was explained 
to subjects that if too maoiy photographs were taken their wishes 
would be taken into consideration in eliminating photographs. 
Actually the willingness rating was used as a covariate in analyz­
ing prejudice measure data. This was done on the assumption that 
attractive subjects might be more willing to have their pictures 
taJcen amd used than unattractive subjects and that this, rather 
than their lack of prejudice, might cause them to sign many re­
leases. After the willingness rating had been obtained, subjects 
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were shown a photograph of a racially mixed couple and the prejudice 
measure was administered. After all of the subjects had partici­
pated in the third session, Mrs. Van Haaften sent them a dollar eind 
the honesty measure was obtained. Subject's MSAT scores were also 
obtained from the Student Counseling Service at Iowa State Univer­
sity. 
Session IV 
During the fourth session the beauty-is-good stereotype was 
investigated by showing the photographs of attractive and unattrac­
tive ISU subjects to UNI subjects smd having them predict how the 
ISU subjects had scored on the behavioral measures of helpfulness, 
prejudice, honesty, amd intelligence. 
Subjects Sixteen UNI students, eight men and eight women, 
participated in this session. Subjects received credit toward ful­
filling an introductory psychology course requirement or $2.00 for 
participating. 
Procedure After the measures of intelligence, honesty, 
helpfulness, and prejudice were described to the UNI subjects, it 
was explained that these measures had been obtained on 80 ISU sub­
jects. It was explained that slides of the ISU subjects would be 
shown to them and that they were to predict how each ISU subject 
had scores on the four measures. MSAT percentile score predic­
tions were made by placing em "X" on a 15 centimeter line anchored 
at one end with "1st percentile, below average intelligence" and 
at the other with "100th percentile, above average intelligence." 
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The center was also marked and anchored with "50th percentile, 
average college intelligence." Honesty predictions were made by 
checking whether the ISU subject had returned the dollar immediately, 
after the second letter, or not at all. Helpfulness predictions 
were made by checking how much time the ISU subject had donated to 
the MAMH, ^  hour, 1 hour,..., 6 hours, as much time as is needed. 
The latter answer was scored as 6% hours. Prejudice predictions 
were made by checking the photograph releases the ISU subject had 
signed. (See Appendix D.) The 80 slides, 20 of attractive women, 
20 of unattractive women, 20 of attractive men, and 20 of unattrac­
tive men, were then shown in random order. A subject's predictions 
for each measure for each group of 20 slides were summed giving each 
subject 16 scores. 
Session V 
During the fifth session the dissonsmce mechanism was tested 
by showing subjects pairs of photographs of attractive amd unattrac­
tive ISU subjects (stimulus persons), telling the subjects that 
both stimulus persons had engaged in an unintelligent, dishonest, 
unhelpful, or prejudiced behavior, and asking them to select the 
stimulus person whose behavior upset them more. The reinforcement 
mechainism was tested by showing subjects pairs of photographs of 
attractive and unattractive ISU subjects and asking them to select 
the stimulus person whom they would be more likely to encourage 
to engage in intelligent, honest, helpful, or unprejudiced beha­
vior. 
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Subjects Forty UNI and 40 Central College (CC) Caucasian 
students, 20 men and 20 women, participated in this session. For 
participating, some of the UNI subjects received points toward ful­
filling an introductory psychology course requirement while the 
remaining UNI subjects and the CC subjects participated without 
remuneration. 
Stimulus materials Each subject received a packet of 16 
stimulus cards composed of eight scoreable cards and eight fillers. 
(See Appendix E.) Each card was composed of a pair of photographs 
of ISU subjects of the same sex and a question concerning the photo­
graphed persons. The photographs were drawn from those taken of 
the 80 ISU subjects. Pairs of photographs on scoreable cards were 
of an attractive and unattractive ISU subject while pairs on filler 
cards were of ISU subjects of equal attractiveness. The purpose of 
the filler cards was to prevent subjects from realizing that dif­
ferences in attractiveness were being studied. Eight questions 
were asked on scoreable cards and identical questions were on filler 
cards. The first four questions were designed to test the dissonance 
mechanism and are as follows; 
Earlier this year the two persons whose photographs 
are attached to this card were asked to spend some time taking 
diagnostic tests developed by the Midwestern Association of 
Mental Hospitals. The purpose of the testing was to gather 
normative data. Persons taking the tests would not have 
found out how they scored on them. Neither of the persons 
agreed to help the Midwestern Association of Mental Hospitals. 
Assume that you know both persons equally well. Of the two 
people, whose unhelpful behavior upsets you more? A's 
or B's 
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Earlier this year each of the two persons whose photo­
graphs are attached to this card was asked to have his 
photograph taiken with a Negro of the opposite sex. The 
photograph was to be used for educational purposes. Both 
of the persons refused. Assume that you know both persons 
equally well. Of the two persons, whose prejudiced be­
havior upsets you more? A's _____ or B's _____ 
Earlier this year the two persons whose photographs 
are attached to this card were sent some money by mistake. 
Neither returned the money. Assume that you know both per­
sons equally well. Of the two persons, whose dishonest be­
havior upsets you more? A's or B's ____ 
Earlier this year the two persons whose photographs 
are attached to this card took a final exam and both did 
poorly. Assume that you know both persons equally well. 
Of the two people, whose poor exam score upsets you more? 
A*s ____ or B's _____ 
The second four questions were designed to test the reinforcement 
mechainism and were as follows; 
Earlier this year the two persons whose photographs 
are attached to this card were asked to spend some time 
taking diagnostic tests developed by the Midwestern Associa­
tion of Mental Hospitals. The purpose of the testing was 
to gather normative data. Persons taking the tests would 
not have found out how they scored on the tests. Both per­
sons were equally undecided about taking the tests. Pre­
tend that you saw both persons every day; which person would 
you have been more likely to have encouraged to help the 
Midwestern Association of Mental Hospitals? A or B 
Earlier this year each of the two persons whose photo­
graphs are attached to this card was asked to have his photo­
graph taken with a Negro of the opposite sex. The photograph 
was to be used for educational purposes. Both persons were 
equally undecided about being photographed, Pretend that 
you saw both persons every day; which person would you have 
been more likely to have encouraged to have his photograph 
taken with a Negro? A ____ or B ____ 
Earlier this year the two persons whose photographs 
are attached to this card were sent some money by mistake. 
Both persons were equally undecided about returning the 
money. Pretend that you saw both persons every day; which 
person would you have been more likely to have encouraged 
to return the money? A _____ or B ____ 
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Earlier this year the two persons whose photographs 
are attached to this card took a final exam for which neither 
was prepared. Pretend that you saw both persons every day 
but could have helped only one of them prepare for the exam. 
Of the two persons which would you have been more likely to 
have helped? A or B ___ 
In making up the stimulus materials, eight questions, 40 pairs of 
photographs of persons of equal attractiveness, aind 40 pairs of 
photographs of persons of unequal attractiveness were used. All 
eight questions were asked of all 80 photograph pairs twice, 
yielding 1280 ( 8x8x2) cards. Each of the 80 subjects re­
ceived 16 of these cards such that half were scoreable and half 
were filler, half were male pairs and half were female pairs, and 
each of the eight questions was asked twice, once for a scoreable 
pair and once for a filler pair of photographs. Any card was used 
only once. 
Procedure Subjects were told that the experimenter was 
interested in their reactions to pairs of photographs. Each sub­
ject was then given a packet of 16 cards and asked to answer the 
questions. 
Statistical Analysis 
Analysis of variemce, chi square, emd correlation were used 
to analyze the data. The social desirability data was ainalyzed by 
3 2 analyses of variance (sex of subject x desirability of instruc­
tions X sex of hypothetical respondent), with the last variable a 
within subjects factor. An ainalysis was performed for each of the 
behavioral measures (intelligence, honesty, helpfulness, and 
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prejudice). Data collected to test the first hypothesis of the 
3 
self-fulfilling prophecy theory was analyzed by 2 analyses of 
variance (sex of subject x sex of stimulus person x attractiveness 
of stimulus person), with the last two variables being within sub­
ject factors. An analysis was performed for each of the four be­
havioral measures. The data testing the third and fourth hypotheses 
were analyzed by means of chi square analyses. The task used to 
test these hypotheses was a two alternative choice task. It was 
expected that if chance alone were operating equal numbers of sub­
jects would select the two alternatives. The obtained distribu­
tions were tested for deviation from this expectation. Unplainned 
chi square analyses were performed on the sex of subject by attrac­
tiveness of stimulus person, and sex of subject by sex of stimulus 
person by attractiveness of stimulus person frequency distributions. 
2 To test the fourth hypothesis 2 analyses of variance (sex of sub­
ject X attractiveness of subject) were used to analyze the intelli-
2 gence and helpfulness data. A 2 emalysis of covariance (sex of 
subject X attractiveness of subject) was used to analyze the pre­
judice data with willingness to have ones photograph used, acting 
as a covariate. For the honesty data, a chi square analysis was 
performed on the attractiveness of subject by dollar return, fre­
quency distribution. The intercorrelations among judge rated at­
tractiveness and predicted and actual MSAT, honesty, helpfulness, 
and nonprejudice scores for women and men were also computed. The 
2 
self-report questionnaire data was analyzed by means of 2 analyses 
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of variance (sex of subject x attractiveness of subject). The in-
tercorrelations among the self-report measures and judge rated at­
tractiveness were also computed. 
Results 
Social desirability of measures 
The behavioral measured of intelligence, honesty, helpfulness, 
aind nonprejudice were selected because high scores on them appeared 
to be socially desirable. This impression was tested by describing 
the measures to subjects and instructing them to give the most 
socially desirable or undesirable response a man or womsin could 
3 give to each measure. A 2 analysis of variance (sex of subject x 
desirability of instructions x sex of hypothetical respondent), 
with the last variable a within subjects factor, was performed on 
the data for each measure. These results, which are summarized in 
Table 1, support the impression. (See Appendix F.) Subjects in­
structed to give socially desirable responses gave higher MSAT 
percentile scores, returned Mrs. Van Haaften's dollar sooner, do­
nated more time to the MAMH, and signed more photograph releases 
than subjects instructed to give undesirable responses. 
On the honesty measure an interaction between social desirabil­
ity of instructions and sex of hypothetical respondent was found 
(F = 4.67, ^  = 1/48, £< .05). When subjects were instructed to 
give the most socially desirable response a women could make they 
returned the dollar sooner (% = 1.85) than when they were instructed 
to give the most desirable response a man could make (% = 1.65). 
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Table 1. Means of groups instructed to give socially desirable 
and undesirable responses to behavioral measures, F-
ratios, and significance levels 
Instructions 
Behavioral 
measure 
Socially 
Des. Inst. 
Socially 
Undes. Inst. F* P 
Inte11igence^ 79.23 24.62 37.38 < .005 
Honesty^ 1.75 0.27 86.83^ < .005 
Helpfulness^ 3.48 1.96 5.53 < .025 
Prejudice^ 4.27 2.00 9.28 < .005 
®Df = 1/48. 
^Means represent MSAT percentile scores. 
^A score of 0 means subject kept dollar; a score of 1 means 
subject returned dollar after it was explained that a mistake had 
been made; a score of 2 means subject returned dollar immediately. 
"^The restricted range of the honesty measure makes the use of 
analysis of variance questionable. A chi square performed on the 
instructions by return, frequency distribution obtained similar re­
sults (X^ = 68.48, = 1, £< .005). Subjects returning dollar 
immediately or after urging were classified together as returners 
to obtain sufficiently large cell frequencies for a chi square 
analysis. 
®Means represent number of hours donated to MAMH. 
^Means represent number of photograph releases signed. 
40 
No difference was found when subjects were instructed to give the 
most socially undesirable response for a man (x = 0.31) or women 
(X = 0.23). 
Self-fulfilling prophecy theory 
The data testing the self-fulfilling prophecy theory will be 
presented in terms of the four hypotheses derived from the theory. 
Hypothesis 1; Attractive people are seen as more intelligent, 
honest, helpful, and unprejudiced than unattractive people. The 
data testing this hypothesis was collected by having UNI subjects 
predict on the basis of photographs how each ISU subject (stimulus 
3 person) scored on the four behavioral measures. A 2 analysis of 
variance (sex of subject x sex of stimulus person x attractiveness 
of stimulus person), with the last two factors within subjects 
factors, was performed for each behavioral measure. These results, 
which are summarized in Table 2, show that the first hypothesis was 
fully supported only for prejudice. (See Appendix G.) Subjects 
predicted that attractive stimulus persons had signed more releases 
than the unattractive stimulus persons. 
Although a significant attractiveness main effect was not 
found for intelligence, two, two way interactions were found. Sex 
of subject interacted with attractiveness of stimulus person (F = 
8.03, = l/l4, 2 <0.025) and sex of stimulus person interacted 
with attractiveness of stimulus person (F = 12.96, ^  = l/l4, £ 
< .005). Since, when taken together, these two interactions are 
difficult to interpreti it was decided to look at the means of the 
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Table 2. Behavioral measure meams attributed to attractive and 
unattractive stimulus persons, F-ratios, and significance 
levels 
Attractiveness of Stimulus Persons 
Behavioral 
measure 
Unattractive % Attractive % P 
Intelligence^ 58.00 58.92 1.35 n.s. 
Honesty^ 1.07 0.78 10.13 < .010 
Helpfulness ^ 1.05 0.70 9.34 < .010 
Prejudice® 2.30 2.71 5.65 < .050 
^Df = 1/14. 
^Means represent MSAT percentile scores. High scores are 
socially desirable. 
^A score of 0 means subject kept dollar; a score of 1 means 
subject returned dollar after it was explained that a mistake had 
been made; a score of 2 meaxis subject returned dollar immediately. 
High scores are socially desirable. 
^eans represent number of hours donated to MAMH. High scores 
are socially desirable. 
®Means represent number of photograph releases signed. High 
scores are socially desirable. 
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nonsignificant three way interaction. A Newman-Keuls test performed 
on these means, presented in Table 3, shows that female subjects 
predicted that the attractive stimulus women had higher MSAT scores 
than the unattractive stimulus women while their predictions for at­
tractive and unattractive stimulus men did not differ. Predictions 
made by male subjects for attractive and unattractive stimulus 
persons did not differ. Thus the first hypothesis was also con­
firmed for intelligence when female subjects made predictions con­
cerning female stimulus persons. 
Results opposite from those predicted were obtained for 
honesty smd helpfulness. Subjects predicted that the attractive 
stimulus persons were slower to return Mrs. Van Haaften's dollar 
aaid donated less time to the MAMH than the unattractive stimulus 
persons. 
Main effects for sex of stimulus person were found for intel­
ligence, honesty, helpfulness, and prejudice with women being per­
ceived as more intelligent (F = 62.98, ^  = l/l4, £< .005), honest 
(F = 14.66, ^  = 1/14, £< .005), helpful (F = 118.54, ^  = l/l4, 
£< .005), and unprejudiced (F = 3.45, = l/l4, £< .10) than 
men. An interaction between sex of subject and sex of stimulus 
person was found for prejudice (F = 6.35, ^  = l/l4, £< .025). 
Female subjects perceived female stimulus persons as signing sig­
nificantly more photograph releases (x = 3.16) than male stimulus 
persons (% = 2.39) or than male subjects perceived male (% = 2.17) 
or female stimulus persons (% = 2.28). Thus the first hypothesis 
Table 3. MSAT percentile means attributed by male and female subjects to male and 
female, attractive and unattractive stimulus persons 
Sex and attractiveness of stimulus person 
Sex of Female, Female, Male Male, 
subject unattractive attractive unattractive attractive 
Female 57.99, 64.82 54.91 54.38 be a c c 
Male 61.43 , 62.10 ^  57.68^ 54.38 
ab ab be c 
Note.—Means having different letter subscripts differ from each other at the 0.05 
level (Newman-Keuls test). 
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was supported for prejudice, partially supported for intelligence, 
and not supported for honesty aind helpfulness. 
Hypothesis 2; People are more upset when am attractive person 
engages in unintelligent, dishonest, unhelpful, and prejudiced be­
havior them when aji unattractive person engages in similar behavior. 
This hypothesis was tested by presenting subjects with pairs of 
photographs of an attractive and unattractive stimulus person, in­
forming the subject that both persons had committed a socially un­
desirable act (e.g., failing an exam), and asking the subject to 
select the person whose behavior was more upsetting. A chi square 
analysis was performed on the number of subjects being upset by 
attractive amd unattractive stimulus persons for each of four un­
desirable behaviors. These results, which are summarized in Table 
4, show that the second hypothesis was marginally supported (£ < .10) 
for helpfulness. More subjects stated that they were upset when an 
attractive stimulus person failed to help the MAMH than when am 
unattractive person failed to help. No significant differences 
were found for failing an exam, dishonesty, or prejudice, although 
all of the frequency distributions are in the predicted direction. 
Chi square analyses^ were also performed on the sex of subject 
by attractiveness of stimulus person, sex of stimulus person by 
attractiveness of stimulus person, and sex of subjects by sex of 
stimulus person by attractiveness of stimulus person frequency 
These analyses were not planned and hence the reported alpha 
levels are underestimates of the true alpha levels. 
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Table 4. Number of subjects upset by undesirable behaviors per­
formed by unattractive amd attractive stimulus persons 
and results 
Socially 
undesirable 
behaviors 
Number of subjects upset 
by stimulus persons 
Unattractive Attractive 
Failing an 
exam 
Dishonesty 
Unhelpfulness 
Prejudice 
38 
36 
31 
34 
42 
44 
49 
46 
0.12 
0.62 
3.62 
1.52 
n.s. 
n.s. 
< .100 
n.s. 
^ = 1.  
distributions. For failing an exam, the chi square amalysis per­
formed on the sex of stimulus person by attractiveness of stimulus 
person distribution was significant = 4.06, ^  = 1, £ < .05). 
Twenty-six of 40 subjects were more upset when an attractive 
stimulus woman rather than an unattractive womaai failed the exam 
while only 16 of 40 subjects were more upset when an attractive 
stimulus mam rather than am unattractive stimulus maui failed the 
exam. Thus the second hypothesis was supported only for failing 
an exam for stimulus women and for unhelpfulness for both male 
amd female stimulus persons. 
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Hypothesis 3; More people are likely to encourage attractive 
people to engage in intelligent, honest, helpful, and unprejudiced 
behavior than unattractive individuals. This hypothesis was tested 
by presenting subjects with pairs of photographs of an attractive 
and unattractive stimulus person and asking the subject to select 
the stimulus person that he would be more likely to encourage to 
carry out a socially desirable act (e.g., pass an exam). A chi 
square analysis was performed on the number of subjects choosing 
to encourage attractive and unattractive subjects for each of four 
desirable behaviors. These results, which are summarized in Table 
5, show that the third hypothesis was supported for honesty and 
helpfulness. More subjects stated that they would encourage an 
attractive stimulus person to return money that was not his and 
donate time to the MAMH than an unattractive stimulus person. No 
significant differences were found for intelligent or nonprejudiced 
behavior, although the distributions are in the predicted directions. 
Chi square analyses^ were also performed on the sex of subject 
by attractiveness of stimulus person, sex of stimulus person by 
attractiveness of stimulus person, and sex of subject by sex of 
stimulus person by attractiveness of stimulus person frequency 
distributions. For honesty, the chi square analysis performed 
on the sex of subject by sex of stimulus person by attractiveness 
of stimulus person frequency distribution was significant = 
These analyses were not planned and hence the reported alpha 
levels are underestimates of the true alpha levels. 
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Table 5. Number of subjects encouraging attractive amd unattrac­
tive stimulus persons and results 
Socially 
desirable 
behavior 
Number of persons encouraging 
stimulus persons 
Unattractive Attractive P 
Intelligent 36 44 0.62 n.s. 
Honest 27 53 7.82 < .010 
Helpful 24 56 12.02 < .010 
Unprejudiced 34 46 1.52 n.s. 
- 1. 
8.80, = 3, £ < .05). Fourteen of 20 female subjects chose to 
encourage the attractive rather than the unattractive female 
stimulus person, 16 of 20 female subjects chose to encourage the 
attractive rather than the unattractive male stimulus person, and 
16 of 20 male subjects chose to encourage the attractive rather 
than the unattractive female stimulus person, while only seven 
of 20 male subjects chose to encourage the attractive rather than 
the unattractive male stimulus person. Thus a qualification must 
be placed on the conclusion that subjects are more likely to en­
courage attractive people to do something honest than unattractive 
people. This statement is correct except for the situation in which 
48 
men have an opportunity to encourage other men in which case they 
are equally likely to encourage attractive and unattractive men. 
Thus the third hypothesis was supported for helpfulness, partially 
supported for honesty, and not supported for intelligence or pre­
judice . 
Hypothesis 4; Attractive people actually do exhibit more 
intelligent, honest, helpful, and unprejudiced behavior them un­
attractive people. This hypothesis was tested by obtaining be­
havioral measures of intelligence, honesty, helpfulness, and pre-
2 judice on attractive amd unattractive subjects. A 2 analysis of 
variance (sex of subject x attractiveness of subject) was performed 
2 
on the results of the intelligence and helpfulness measures. A 2 
analysis of covariance (sex of subject x attractiveness of subject) 
was performed on the results of the prejudice measure and a chi 
square analysis was performed on the distribution of attractive 
and unattractive subjects returning and not returning the dollar 
(honesty measure). These results, which are summarized in Tables 
6, 7, and 8, show that the fourth hypothesis was not supported 
for any of the behavioral measures. (See Appendix H.) MSAT, CPA, 
helpfulness, prejudice, and honesty scores for attractive and 
unattractive subjects did not differ significantly. The inter-
correlations among judge rated attractiveness and predicted amd 
actual MSAT, honesty, helpfulness, and nonprejudice scores for 
women and men are found in Tables 9 and 10. 
For sex, a significant main effect for GPA (F = 12.70, 
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Table 6. Behavioral measure meams for attractive and unattrac­
tive subjects, F-ratios, eind significance levels 
Subjects 
Behavioral __ __ 
measure Unattractive % Attractive % F 
MSAT^ 52.08 48.10 1.94 n.s. 
GPA*^ 2.71 2.58 1.16 n.s. 
Helpfulness^ 1.31 0.88 2.21 n.s. 
^ = 1/76. 
^Means represent MSAT percentile scores. High scores are 
socially desirable. 
^Means represent grade point averages; an A equals 4.00. 
High scores are socially desirable, 
*^eans represent number of hours donated to MAMH. High 
scores are socially desirable. 
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Table 7. Prejudice measure and covariate measure (willingness 
to have photo used) means for attractive aind unattrac­
tive subjects, F-ratios, and significeince levels 
Subjects 
Measure Unattractive % Attractive % F 
Willingness^ 
to have photo 5.65 6.25 < .100 
used (ANOVA) (^=1/76) 
Prejudice 
(Analysis of 0.43 n.s, 
covarieince) (df=l/75) 
^eans represent number of photograph releases signed. High 
scores are socially desirable. 
^Willingness to have photo used was measured on a seven point 
scale. The higher the score the greater the willingness to have 
the photo used. 
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Table 8. Number of attractive and unattractive subjects return­
ing and not returning dollar 
Subjects 
Honesty measure Unattractive Attractive 
Returned 24 19 
Did not return 16 21 
Note.—A chi square analysis performed on this distribution 
produced a nonsignificant of 0.80 = 1). 
Table 9. Intercorrelations among attractiveness and attributed aaid actual MSAT, 
honesty, helpfulness, and nonprejudice scores for women 
Judged 
attrac­
tiveness MSAT 
Attributed 
Hon. Help. Nonprej. MSAT 
Actual 
Hon. Help. Nonprej. 
Att. -
MSAT .28 
-
Hon. -.43 .47 -
Help. -.33 .40 .66 
-
Nonprej. .29 -.04 -.36 .21 -
MSAT -.13 -.02 .13 .17 .12 -
Hon. .12 .06 -.12 -.12 1 b
 
-.02 -
Help. — . 21 .06 .21 .15 
0
 1 -.08 .21 
Nonprej. .00 -.07 .09 -.06 -.24 .26 .22 .22 
-
Note.--Correlations equal to or greater them .27 are statistically significant at 
the .05 level. 
Table 10. Intercorrelations among attractiveness and attributed and actual MSAT, 
honesty, helpfulness, and nonprejudice scores for men 
Judged 
attrac­
tiveness 
Attributed 
MSAT Hon. Help. Nonprej 
Actual 
MSAT Hon. Help. Nonprej. 
Att. — 
MSAT .00 
-
Hon. -.13 .39 -
Help. — . 24 .78 .39 — 
Nonprej. .17 .26 -.04 .34 -
MSAT — .01 .18 .27 .21 .05 -
Hon. .22 .06 -.11 .09 .26 1 
0
 1 
Help. .04 .23 .22 .07 
H
 
0
 1 .26 —.18 — 
Nonprej. .18 -.03 .13 —. 12 .01 —. 10 —. 10 • 08 — 
Note.—Correlations 
the .05 level. 
equal to or greater than .27 are statistically significauit at 
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df = l/76, £ < .005) and a near significant main effect for pre­
judice (F = 2.92, ^  = 1/75, £< .10) were found. Female subjects 
had higher CPA's auid were less willing to be photographed with a 
black than male subjects. 
Questionnaire data 
The questionnaire data, obtained when subjects were rated 
for physical attractiveness, consisted of self-report measures of 
2 
popularity, dates, happiness, self-esteem, and neuroticism, A 2 
analysis of variance (sex of subject x attractiveness of subject) 
was performed on the results of each measure. Main effects for 
attractiveness were found for popularity, dates, and happiness, 
amd the me sins are presented in Table 11. (See Appendix I.) At­
tractive subjects reported that they were more popular, had more 
dates, and were happier than unattractive subjects. Interactions 
between sex and attractiveness were found for happiness (F = 
6.76, ^  = 1/76, 2 < .025), self-esteem (F = 4.26, ^  = l/76, 
£ < .05), and neuroticism (F = 5.08, ^  = l/76, £ < .05). The 
meains for these interactions are found in Tables 12, 13, and 14. 
(See Appendix I.) The attractive women reported that they were 
significantly happier than the unattractive women, attractive 
men, amd unattractive men. The main effect of attractiveness for 
happiness is due to the greater happiness of the attractive women. 
The attractive women reported that they had significaintly higher 
self-esteem them the attractive men while the self-esteems of the 
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Table 11. Self-report measure means for attractive and unattrac­
tive subjects, F-ratios, and levels of significaince 
Attractiveness of subjects 
Measure Unattractive % Attractive % P 
Popularity^ 3. ,98 4. ,40 7, 66 < .010 
Dates^ 2. 63 3. 98 19. 47 < .005 
Happiness^ 42. 30 45. 70 4. 04 < .050 
Self-esteem® 71. 75 73. 33 0. 24 n.s. 
Neuroticism 615. 88 602. 30 0, .04 n.s. 
®Bf = 1/76. 
^Popularity was measured on a seven point scale. The higher 
the score the greater the popularity. 
^Dates was measured on a seven point scale. The higher the 
score the more dates a subject had had. 
happiness scores could range from six to 60. The higher 
the score the greater the happiness. 
Self-esteem scores could range from ten to 100. The higher 
the score the greater the self-esteem. 
^Neuroticism scores could range from 30 to 2,970. The higher 
the score the greater the neuroticism. 
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Table 12. Happiness means for sex by attractiveness of subject 
interaction 
Sex of subject 
Attractiveness of subject 
Unattractive Attractive 
Female 
Male 
41.75, 
42.85, 
49.55. 
41.85, 
Note.—Happiness scores could range from six to 60. The 
higher the score the greater the happiness. Meains having dif­
ferent letter subscripts differ from each other at the .05 level 
(Newman-Keuls test). 
Table 13. Self-esteem means for sex by attractiveness of subject 
interaction 
Attractiveness of subject 
Sex of subject Unattractive Attractive 
Female 72.10 , 80.30 
ab a 
Male 71.40 . 66.35,^ 
ab b 
Note.—Self-esteem scores could range from ten to 100. The 
higher the score the greater the self-esteem. Means having dif­
ferent letter subscripts differ from each other at the .05 level 
(Newmain-Keuls test). 
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Table 14. Neuroticism means for sex by attractiveness of subject 
interaction 
Attractiveness of subject 
Sex of subject Unattractive Attractive 
Female 593.45 , 419.40. 
ab b 
Male 638.30 785.20 
a a 
Note.—Neuroticism scores can range from 30 to 2,970. The 
higher the score the greater the neuroticism. Means having dif­
ferent letter subscripts differ from each other at the .05 level 
(Newman-Keuls test). 
of the unattractive men and women did not differ amd fell between 
those of the attractive men and women. A similar pattern was 
found for neuroticism. Attractive women were less neurotic than 
attractive men while the degree of neuroticism of unattractive 
men and women did not differ and fell between those of the attrac­
tive men and women. The intercorrelations among judge rated at­
tractiveness, popularity, dates, happiness, self-esteem, amd 
neuroticism for men amd women are found in Table 15. For women 
all six variables are intercorrelated while for men attractiveness, 
popularity, and dates intercorrelated but were independent of 
happiness, self-esteem, amd neuroticism which also intercorrelated. 
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Table 15. Intercorrelations among attractiveness, popularity, 
dates, happiness, self-esteem, and neuroticism for 
women amd men 
Att. Pop. Dates Happ. Self-E. Neur. 
Women 
Att « — 
Pop. .50 
Dates .46 .42 
Happ. .53 .29 .35 
Self-E. .35 .33 .36 .56 
Neur. —.37 —.26 —.21 —.66 —.65 
Men 
Att. 
Pop. .18 
Dates .43 .42 
Happ. .01 .10 .25 
Self-E. -.13 .14 .21 .49 
Neur. .18 —.06 —.17 —.33 —.47 
Note.—Correlations equal to or greater them .27 are statis­
tically significant at the .05 level. 
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Main effects for sex were found for happiness (F = 3.80, 
df = l/76, £< .10), self-esteem (F = 5.21, ^  = l/76, £< .05), 
and neuroticism (F = 8.31, df = l/76, £ < .01) with women reporting 
that they were happier, had higher self-esteem, and were less neuro­
tic than men. When the neuroticism scores were tremsformed by 
dividing each subject's item mean by his item standard deviation 
the main effect for sex was no longer significant (F = 2.65, df = 
l/76, £> .10) suggesting that women respond differently than men 
on the neuroticism measure but are not less neurotic than men. 
Discussion 
According to the self-fulfilling prophecy theory three mech­
anisms intervene between differences in physical attractiveness 
and differences in behavior: the beauty-is-good stereotype, cog­
nitive dissonance, and reinforcement. Since the absence of any 
one of these mechanisms would eliminate the effects of attractive­
ness on behavior, a conservative strategy in testing the self-ful-
filling prophecy theory would have been to confirm the stereotype 
first, followed by the cognitive dissonaince mechanism, reinforce­
ment mechanism, and finally, behavioral differences. Failure to 
confirm any one of the mechamisms would disconfirm the theory and 
malce tests of the other mechanisms unnecessary. In testing the 
theory, however, a conservative strategy was not followed; rather, 
all three of the mechamisms and differences in behavior were tested, 
more or less, simultaneously. One of the reasons for adopting the 
more liberal strategy was that studies had already found support 
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for the stereotype aind dissonance mechanisms and evidence existed 
suggesting that attractive people actually do exhibit more socially 
desirable behaviors than unattractive people. A second reason was 
that by testing the whole theory at one time a single sample of 
subjects could be used to test its various parts making elaborate 
statistical amalyses, such as path analysis, possible. A third 
reason was that by not restricting the research to a sequential 
testing of the theory, failure to confirm a mechanism due to faulty 
experimental methodology would not falsely disconfirm the entire 
theory. The adequacy of the theory would be determined by examin­
ing the results of tests of all of its mechanisms. Failure to find 
support for a given mechemism, while support was found for subse­
quent mechanisms and behavior differences, would suggest that the 
fault did not lie in the mechanism but in the methods used to test 
it. 
Utilizing a liberal strategy, however, may not have paid. As 
Table 16 shows only partial support was found for the beauty-is-
good stereotype. While female subjects predicted that attractive 
female stimulus persons had obtained higher MSAT scores them un­
attractive females, they did not meike different predictions for 
attractive and unattractive stimulus men emd male subjects did 
not make different predictions for attractive and unattractive 
persons. Subjects predicted that attractive stimulus persons had 
returned Mrs. Van Haaften's dollar less rapidly amd had donated 
less time to the MAMH than unattractive stimulus persons. Only 
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Table 16. Support obtained for self-fulfilling prophecy theory 
Support 
Hypotheses Behavior Females Males 
Hypothesis 1 
(beauty-is-
good stereo­
type mechanism) 
Intelligent 
Honest 
Helpful 
Unprejudiced 
Confirmed 
(for 
female Ss) 
Disconfirmed 
Disconf irmed 
Confirmed 
Disconfirmed 
Disconfirmed 
Disconf irmed 
Confirmed 
Hypothesis 2 
(dissonaoice 
mechamism) 
Intelligent 
Honest 
Helpful 
Confirmed 
Disconfirmed 
Confirmed 
(£ < .10) 
Disconfirmed 
Disconfirmed 
Conf irmed 
(£< .10) 
Unprejudiced Disconfirmed Disconfirmed 
Hypothesis 3 
(reinforcement 
mechanism) 
Intelligent 
Honest 
Helpful 
Unprejudiced 
Disconf irmed 
Confirmed 
Confirmed 
Disconf irmed 
Disconfirmed 
Confirmed 
Confirmed 
Disconfirmed 
Hypothesis 4 
(behavioral 
differences) 
Intelligent 
Honest 
Helpful 
Unprejudiced 
Disconfirmed 
Disconfirmed 
Disconf irmed 
Disconfirmed 
Disconfirmed 
Disconfirmed 
Disconfirmed 
Disconfirmed 
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for prejudice was the stereotype clearly found. Subjects predicted 
that attractive stimulus persons had signed more photograph re­
leases than the unattractive stimulus persons. This failure to 
find clear support for the beauty-is-good stereotype disconfirms 
the self-fulfilling prophecy theory. If attractive people are not 
expected to exhibit more intelligent, honest, helpful, said unpre­
judiced behavior than unattractive people, the expectations cannot 
be disconfirmed and dissonance cannot occur. There is no need to 
reinforce attractive people for behaving well or unattractive 
people for not and differences in behavior should not occur. Fail­
ure to confirm the beauty-is-good stereotype does not appear to 
be due to methodological difficulties for, as Table 14 shows, clear 
support for the remainder of the theory was also absent. Differ­
ences in behavior between attractive smd unattractive subjects was 
not found and evidence supporting the dissonsmce and reinforcement 
mechanisms was spotty. 
An important question raised by these results is why Miller 
(1970a) and Dion et al. (1972) confirmed the beauty-is-good stereo­
type while the present study did not. One difference between the 
Miller and Dion et al. studies and the present research is that both 
Miller and Dion had subjects make trait ratings while in the pre­
sent study subjects were asked to maJce behavior predictions. It 
may be that subjects use the beauty-is-good stereotype in making 
trait ratings which is primarily an evaluative task (Thorndike, 
1920) but not in msiking behavioral predictions. This explanation 
is tested in Study II. 
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STUDY II 
Study II was designed to test the hypothesis that the beauty-
is -good stereotype is used to make trait ratings but not behavior 
predictions. This hypothesis was tested by replicating the Study I 
experiment designed to confirm the beauty-is-good stereotype, except 
that instead of msiking behavior predictions concerning intelligence, 
honesty, helpfulness, smd prejudice, subjects were asked to meJce 
trait ratings of these characteristics. It was reasoned that if 
the beauty-is-good stereotype were found for trait ratings of these 
characteristics when it was not found (except for prejudice) when 
behavior predictions were required, the hypothesis would be supported. 
Method 
Subjects 
Eighteen Caucasian undergraduates, nine men and nine women, 
from Marshalltown Community College participated in the study. 
Subjects were paid $2.00 for participating. 
Procedure 
Each subject was given 80, five by eight photographs of attrac­
tive and unattractive ISU subjects (stimulus persons), and told 
the study involved person perception. It was explained that 
psychological tests of intelligence, honesty, helpfulness, and 
prejudice had been given to each of the photographed individuals; 
that it was the subject's task to judge how intelligent, honest, 
helpful, and prejudiced each of the stimulus persons was on the 
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basis of his or her photograph; eind that accuracy of person per­
ception would be determined by comparing subjects' judgements 
with the results of the psychological tests. Subjects made their 
judgements on six point rating scales anchored with the bipolar 
adjectives: intelligent-unintelligent, honest-dishonest, helpful-
unhelpful, and unprejudiced-prejudiced. A subject's ratings of the 
20 attractive stimulus women, 20 unattractive stimulus women, 20 
attractive stimulus men, and 20 unattractive stimulus men were 
summed giving each subject four scores for each trait, or a total 
of 16 scores. 
Results and Discussion 
3 
A 2 analysis of variance (sex of subject x sex of stimulus 
person x attractiveness of stimulus person), with the last two 
variables within subject factors, was performed for each of the 
traits. The results of these analyses, summarized in Table 17, 
show that the hypothesis was supported for intelligence, helpful­
ness, and prejudice, but not for honesty. (See Appendix J.) Main 
effects for sex of stimulus person were found for all four traits 
(intelligence; F = 75.85, ^  = l/l6, 2 ^ .005; honesty; F = 54.05, 
df = l/l6, £ < .005; helpfulness; F = 131.38, ^  = l/l6, £ < .005; 
nonprejudice; F = 23.66, ^  = l/l6, £ < .005) with women perceived 
as more intelligent, honest, helpful, and unprejudiced than men. 
For the most part, these results support the hypothesis that 
the beauty-is-good stereotype is used in meiking trait ratings but 
not behavior predictions. Why the stereotype had no effect on 
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Table 17. Trait rating meeins^ attributed to attractive and un­
attractive stimulus persons, F-ratios, and signifi­
cance levels 
Attractiveness of stimulus persons 
Trait Unattractive % Attractive % P 
Intelligence 68. ,64 72. 22 9. 07 < .010 
Honesty 70. 67 70. 44 .02 n s. 
Helpfulness 68. 06 71. 89 12. 58 < .005 
Unprejudiced 53, .17 59. 36 7. 54 < .025 
^Trait scores can range from 0 to 100. The higher the score 
the larger the amount of trait. High scores are socially desir­
able. 
'^ Df = 1/16. 
ratings of honesty is not immediately obvious. It is likely that 
the stereotype is used in maiking trait ratings because trait rat­
ing is primarily am evaluative task (Thorndike, 1920). 
A question of interest, brought up by this study, is what 
stereotypes or beliefs do people use in making behavior predictions 
about attractive and unattractive subjects. An amswer which is 
consistent with the behavioral prediction data obtained in Study I 
is that people use beliefs concerning the reinforcement contingen­
cies which exist for attractive amd unattractive people. The find­
ing that subjects predicted that attractive stimulus persons had 
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returned Mrs. Van Haaften's dollar less rapidly and donated less 
time to the MAMH thain unattractive stimulus persons might be ex­
plained by assuming that subjects believed that attractive people 
could obtain better outcomes by engaging in social activities than 
clerical or charitable tasks while unattractive people could obtain 
better outcomes by avoiding social activities and engaging in 
clerical or charitable tasks. The validity of the belief that 
attractive people obtain better outcomes from social activities 
than unattractive people is supported by the data collected in 
Study I and other research (Berscheid et al., 1971; Walster, Aronson, 
AbraJiams, & Rottmann, 1966) which show that attractive people are 
more popular and have more dates than unattractive people. The 
finding that subjects predicted that attractive stimulus persons 
had signed more photograph releases them unattractive stimulus per­
sons cam be explained by assuming that subjects believed that at­
tractive persons receive better outcomes (e.g., compliments) for 
having their pictures distributed than unattractive persons. The 
validity of this belief is supported by the finding of Study I that 
attractive subjects were more willing (£ < .10) to have their pic­
tures used in the impression formation study them unattractive 
subjects. 
It is more difficult to integrate the results of the studies 
involving attribution of intelligence to attractive and unattrac­
tive stimulus persons. Clifford aind Walster (1973) found that both 
male and female teachers rated attractive boys and girls as more 
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intelligent than unattractive children. Likewise, the present 
study found that both male and female subjects rated attractive 
male and female stimulus persons as more intelligent them unattrac­
tive stimulus persons. In contrast, Byrne et al. (1968) found that 
subjects rated attractive stimulus women as more intelligent than 
unattractive women while they rated attractive stimulus men as 
less intelligent than unattractive men. Study I found that female 
subjects predicted that attractive stimulus women had received 
higher MSAT scores than unattractive women while attractive aoid un­
attractive male stimulus persons had received similar scores. Male 
subjects predicted that the scores of attractive and unattractive 
stimulus persons were not different. Age of stimulus person emd 
nature of attributional task appear to be important in determining 
whether a main effect for attractiveness or a sex by attractiveness 
interaction is found. When the stimulus person is a child or trait 
ratings are required a main effect for attractiveness is found. 
When the stimulus person is an adult and more complex attributional 
tasks are required, such as filling out the Interpersonal Judgement 
Scale (Byrne, 1966) used in the Byrne et al. (1968) study or msik-
ing behavior predictions as in Study I, interactions between sex 
and attractiveness are found. However, the reasons for these in­
teractions are unclear. 
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GENERAL DISCUSSION 
A Modified Self-Fulfilling Prophecy Theory 
Studies I and II demonstrated that the self-fulfilling pro­
phecy theory was inadequate because the beauty-is-good stereotype 
affects trait ratings but not behavior predictions. However, the 
fact that different behavior expectations were found for attractive 
and unattractive subjects makes it possible to test a modification 
of the self-fulfilling prophecy theory. According to this modifica­
tion, attractive people are expected to engage in behaviors which 
people believe will give them good outcomes, such as being photo­
graphed, while unattractive people are expected to engage in beha­
viors which people believe will give them good outcomes such as not 
being photographed. Disconfirmation of these expectations leads 
to dissonance and thus to avoid dissonsmce attractive and unattrac­
tive subjects are reinforced for engaging in the expected behaviors. 
The end result is that attractive and unattractive people learn to 
engage in behaviors conforming to the expectations ; for example, 
attractive people learn to like to be photographed while unattrac­
tive people learn to avoid being photographed. To be consistent 
with the modified self-fulfilling prophecy theory, the dissonance, 
reinforcement, and behavior differences hypotheses (Hypotheses 2, 
3, and 4) must be rewritten as follows; Hypothesis 2; More female 
subjects will be upset when an attractive rather tham an unattrac­
tive female stimulus person fails am exam. No differences will 
be found for attractive amd unattractive male stimulus persons or 
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when the subjects are male. More subjects will be upset when an 
unattractive rather than attractive stimulus person fails to re­
turn money not belonging to him or her, donate time to the MAMH, 
or not have his or her photograph teiken with a Negro. Hypothesis 
3: More female subjects will encourage an attractive rather than 
an unattractive female stimulus person to pass an exam. No dif­
ferences will be found for attractive and unattractive male stimu­
lus persons or when the subjects are male. More subjects will en­
courage an unattractive rather than attractive stimulus person to 
return money not belonging to him or her, donate time to the MAMH, 
and not have his or her picture taJcen with a Negro. Hypothesis 4: 
Attractive women will have higher MSAT scores than unattractive 
female subjects while those of attractive and unattractive male 
subjects will not differ. Unattractive subjects will return Mrs. 
Van Haaften's dollar sooner, donate more time to the MAMH, and 
sign fewer photograph releases them attractive subjects. 
As Table 18 shows, the data do not support the modified self-
fulfilling prophecy theory any better than the original theory. 
Support for Hypothesis 2 testing the dissonance mechajiism was only 
found for intelligence for female stimulus persons. Subjects were 
more upset when an attractive woman failed an exam them when an un­
attractive womem failed am exam. Differences in upset were not 
found for failing to return money, to donate time to the MAMH, or 
to be photographed with a Negro. These results are not consistent 
with those of Dion (1972) or Lerner (1965) who found dissonauice and 
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Table 18. Support obtained for modified self-fulfilling prophecy 
theory 
Support 
Hypotheses Behavior Females Males 
Hypothesis 2 
(dissonance 
mechanism) 
Intelligent 
Honest 
Helpful 
Unprejudiced 
Confirmed 
Disconfirmed 
Disconfirmed 
Disconf irmed 
Disconfirmed 
Disconfirmed 
Disconfirmed 
Disconf irmed 
Hypothesis 3 Intelligent 
(reinforcement 
mechanism) Honest 
Helpful 
Unprejudiced 
Disconf irmed 
Disconfirmed 
Disconfirmed 
Disconfirmed 
Confirmed 
Disconf irmed 
Disconfirmed 
Disconf irmed 
Hypothesis 4 
(behavioral 
differences) 
Intelligent 
Honest 
Helpful 
Unprejudiced 
Disconfirmed 
Disconfirmed 
Disconfirmed 
Disconfirmed 
Conf irmed 
Disconf irmed 
Disconf irmed 
Disconfirmed 
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dissonance reduction when a stereotype was disconfirmed. It may 
be that role playing paradigms such as the one used in the present 
study are inappropriate for testing dissonsince hypotheses. 
Hypotheses 3 aind 4 were not supported, either, except for in­
telligence for men. More subjects chose to encourage attractive 
rather than unattractive stimulus persons to return money not be­
longing to them emd donate time to the MAMH. No differences were 
found for passing an exam or being photographed with a Negro. No 
differences in actual behavior were found. It seems likely that 
more subjects chose to encourage attractive stimulus persons to 
be honest and helpful than unattractive persons because subjects 
believed, as indicated by the stereotype data, that attractive 
people are less likely to engage in such behaviors than unattrac­
tive people and thus need encouragement. This suggests that when 
people have a choice of either verifying a stereotype by encourag­
ing someone to engage in socially undesirable behavior or discon-
firming a stereotype by encouraging someone to engage in socially 
desirable behavior they choose the latter. Stereotypes are not 
maintained as ends in themselves; rather they are used to promote 
the general social good. 
To maintain the conclusion that the self-fulfilling prophecy 
theory is not a valid theory, it is necessary to explain, in other 
ways, the studies which found positive correlations between at­
tractiveness and intelligence (H. L. Hollingworth, 1916; L. S. 
Hollingworth, 1935; Mohr, 1932; Mohr & Lund, 1933; Singer, 1964; 
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Turney, 1930) and the Kurtzberg et al. (1968) study demonstrating 
that parolees made attractive by plastic surgery engage in fewer 
crimes thain those not given surgery. This may not be too difficult. 
Many of the studies reporting correlations between attractiveness 
aoid intelligence were carried out before tests of significance were 
regularly performed. When such tests were applied to those studies 
for which sufficient information was available it was found that 
only three of Turney's (1930) eight correlations were significant, 
only one of Mohr's (1932) four correlations was significant, and 
none of Mohr and Lund's (1933) four correlations were significant. 
It would appear that the positive relationship between attractive­
ness and intelligence is not a highly reliable one and that the 
results of the present study in which differences in MSAT scores 
and GPA were not found between attractive and unattractive subjects 
are more typical than atypical. 
The results of the Kurtzberg et al. (1968) study can be ac­
counted for in terms of the placebo effect. Clinical psycholo­
gists have long been aware of the fact that the attention accom­
panying any treatment typically yields positive results regardless 
of the treatment (Rosenthal & Frank, 1956). It may be that the 
attention given prisoners receiving plastic surgery and not the 
effects of the surgery itself caused the lower recidivism for the 
surgery group. 
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A Reinforcement Approach 
The results of the self-report data suggest that differences 
in behavior between attractive and unattractive people do exist. 
Attractive subjects reported that they were more popular and had 
more dates than the unattractive subjects. Attractive women re­
ported that they were happier than unattractive women, attractive 
men, and unattractive men. The latter three groups did not differ. 
The attractive women reported that they had higher self-esteems 
and were less neurotic than the attractive men. The self-esteem 
and neuroticism scores of unattractive men amd women did not differ 
and fell between those of attractive men and women. It would seem 
that these results can best be accounted for in terms of a rein­
forcement approach. Looking upon an attractive person causes 
aesthetic and sexual (when the stimulus person is of the opposite 
sex) pleasure. The pleasure produced by an attractive person 
causes liking for that person. This accounts for the self-report 
popularity and dating data of Study I and is consistent with other 
studies which have shown that attractive people are better liked 
than unattractive people (Berscheid et al., 1971; Byrne et al., 
1968; Dion & Berscheid, 1971; Kaats & Davis, 1970; Lerner & Gil­
bert, 1969; Perrin, 1921; Sigall & Aronson, 1969; Walster, 1970; 
Walster et al., 1966). Furthermore, differences in behavior be­
tween attractive and unattractive individuals are caused by the 
fact that attractive people give more visual aesthetic and sexual 
pleasure and are better liked than unattractive individuals. This 
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accounts for the happiness, self-esteem, and neuroticism data 
of Study I. According to Bardwick (1971), Américain women are 
socialized to value being loved, dated, and married while American 
men are socialized to value achievement on the job. Attractive 
women, because of their attractiveness, easily fulfill their need 
to be loved and as a result arc happy, satisfied with themselves, 
and psychologically healthy. Attractive men, in contrast, find 
giving visual aesthetic and sexual pleasure and being loved anti­
thetical to the need to demonstrate their worth through achieve­
ment and as a result have low self-esteems and are neurotic. Un­
attractive men and women do not give visual aesthetic or sexual 
pleasure, are not liked for these qualities, and as a result do 
not obtain the benefits (for women) or disadvantages (for men) 
of being attractive. As a result of being liked attractive people 
have also been found to have greater interpersonal influence (Mills 
& Aronson, 1965; Rokeach, 1943; Sigall, Page, & Brown, 1971; Tur-
ney, 1930), higher status through marriage (Elder, 1969), and more 
attractive dating partners (Murstein, 1972) than unattractive per­
sons. 
An alternative explanation of the interactions between sex 
and attractiveness for self-esteem and neuroticism is that at­
tractive women are very feminine while attractive men are very 
masculine with unattractive men and women possessing intermediate 
levels of masculinity-feminity. Because of their feminity the 
attractive women are unwilling to depreciate themselves on the 
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self-esteem or neuroticism scales while attractive men because of 
their masculinity are willing to depreciate themselves. Unattrac­
tive men and women because of their intermediate masculinity-
feminity status engage in intermediate levels of self depreciation. 
Conclusion 
It appears that behavior differences between attractive and 
unattractive people are primarily caused by the different rein­
forcement contingencies which exist for attractive and unattractive 
people. Attractive people provide pleasure for others and as a 
result are liked and dated. For attractive women this situation 
produces happiness, high self-esteem, and good mental health while 
for attractive men opposite results occur. In order to deal with 
people, the man on the street uses physical attractiveness stereo­
types. When his thought is not constricted by the "real world" he 
uses the beauty-is-good stereotype, however, when he makes behavior 
predictions he uses reinforcement theory. Given the results of 
this study these thought patterns seem to be appropriate. 
These conclusions are based on studies of white, midwestern 
college students and should only be generalized to similar popula­
tions . 
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APPENDIX A: BOOKLETS USED TO TEST BEHAVIORAL MEASURES 
TO INSURE THAT EACH WAS A MEASURE OF SOCIALLY 
DESIRABLE-UNDESIRABLE BEHAVIOR 
Socially Desirable Instructions Booklet 
INSTRUCTIONS: In this booklet two fictitious Iowa State 
University freshmen, Jane Smith and John Smith, are placed in 
four different situations. A variety of responses to each sit­
uation are possible. Please check for each situation the most 
socially desirable response Jane Smith or John Smith can make. 
A socially desirable response is a response that would be 
made by a desirable, good person. 
SEX 
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After Jane Smith finishes participating in a psychology ex­
periment, the experimenter announces that the Midwestern Associa­
tion of Mental Hospitals has developed a battery of tests designed 
to diagnose various mental diseases. Data on how mentally ill people 
score on the tests has already been gathered and now data on how 
normal people score on the tests is needed. Jane Smith is then 
asked to volunteer some of her time to take the tests. It is ex­
plained that because the project is not University sponsored. In­
troductory Psychology credit cannot be given. Also, the tests will 
be given under conditions of anonymity and thus it will be impossible 
to inform participants of how they scored. Jane Smith is then given 
a form on which she is asked to place her name and phone number and 
state the amount of time she is willing to spend taking tests. 
Please check the most socially desirable amount of time that 
Jane Smith can volunteer to spend taking tests. 
0 hours 
1 hour 
______ 2 hours 
3 hours 
4 hours 
5 hours 
______ as much time as is necessary 
84 
After John Smith finishes participating in a psychology ex­
periment, the experimenter announces that the Midwestern Associa­
tion of Mental Hospitals has developed a battery of tests designed 
to diagnose various mental diseases. Data on how mentally ill 
people score on the tests has already been gathered amd now data 
on how normal people score on the tests is needed. John Smith is 
then asked to volunteer some of his time to take the tests. It is 
explained that because the project is not University sponsored, 
Introductory Psychology credit cannot be given. Also, the tests 
will be given under conditions of anonymity and thus it will be 
impossible to inform participants of how they scored. John Smith 
is then given a form on which he is asked to place his name and 
phone number and state the amount of time he is willing to spend 
taking tests. 
Please check the most socially desirable amount of time that 
John Smith can volunteer to spend taking tests. 
______ 0 hours 
1 hour 
2 hours 
______ 3 hours 
_______ 4 hours 
______ 5 hours 
as much time as is necessary 
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After Jane Smith finishes a psychology experiment, the ex­
perimenter shows her a photograph of a racially mixed couple and 
explains that more such photographs are needed for experimental 
purposes. Jane Smith is then given a Photograph Authorization 
form amd asked whether she will have her photograph taken with a 
Negro of the opposite sex. The Photograph Authorization form is 
reproduced on the next page. 
Please check the most socially desirable response Jane Smith 
can make to this situation. 
_____ Jane Smith does not agree to have her picture taken with a 
Negro. 
_____ Jane Smith agrees to have her picture taken and signs the 
first release. 
Jane Smith agrees to have her picture taken and signs the 
first two releases. 
Jane Smith agrees to have her picture taken and signs the 
first three releases. 
Jane Smith agrees to have her picture taiken and signs the 
first four releases. 
Jane Smith agrees to have her picture taken and signs the 
first five releases. 
_____ Jane Smith agrees to have her picture taken and signs the 
first six releases. 
Jane Smith agrees to have her picture taken and signs all 
seven releases. 
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Photograph Authorization 
I will pose for a photograph with a Negro person of the 
opposite sex with the following restrictions on its use: 
1. I will allow this photograph to be used in laboratory experi­
ments where it will be seen only by professional psychologists. 
Signed _________________________ 
2. I will allow this photograph to be published in a technical 
journal read only by professional psychologists. 
Signed 
3. I will allow this photograph to be shown to a few dozen Univer­
sity students in a laboratory situation. 
Signed __________________________ 
4. I will allow this photograph to be shown to hundreds of Univer­
sity students as a teaching aid in psychology classes. 
Signed ________________________ 
5. I will allow this photograph to be published in the Iowa State 
Daily as a part of a publicity report on this research. 
Signed _________________________ 
6. I will allow this photograph to be published in my home town 
newspaper as part of a publicity report on this research. 
Signed ___________________________ 
7. I will allow this photograph to be used in a nation-wide pub­
licity campaign advocating radial integration. 
Signed ___________________________ 
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After John Smith finishes a psychology experiment, the experi­
menter shows him a photograph of a racially mixed couple smd ex­
plains that such photographs are needed for experimental purposes. 
John Smith is then given a Photograph Authorization form and asked 
whether he will have his photograph taken with a Negro of the 
opposite sex. The Photograph Authorization form is reproduced on 
the next page. 
Please check the most socially desirable response John Smith 
can make to this situation. 
John Smith does not agree to have his picture taiken with a 
Negro 
John Smith agrees to have his picture taken and signs the 
first release. 
John Smith agrees to have his picture taken and signs the 
first two releases. 
John Smith agrees to have his picture taken and signs the 
first three releases. 
John Smith agrees to have his picture taiken and signs the 
first four releases. 
John Smith agrees to have his picture taken and signs the 
first five releases. 
John Smith agrees to have his picture tadcen aind signs the 
first six releases. 
John Smith agrees to have his picture taiken and signs all 
seven releases. 
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Photograph Authorization 
I will pose for a photograph with a Negro person of the 
opposite sex with the following restrictions on its use; 
1. I will allow this photograph to be used in laboratory experi­
ments where it will be seen only by professional psychologists. 
Signed ____________________________ 
2. I will allow this photograph to be published in a technical 
journal read only by professional psychologists. 
Signed ________________________ 
3. I will allow this photograph to be shown to a few dozen Univer­
sity students in a laboratory situation. 
Signed 
4. I will allow this photograph to be shown to hundreds of Univer­
sity students as a teaching aid in psychology classes. 
Signed __________________________ 
5. I will allow this photograph to be published in the Iowa State 
Daily as a part of a publicity report on this research. 
Signed _______________________ 
6. I will allow this photograph to be published in my home town 
newspaper as part of a publicity report on this research. 
Signed ________________________ 
7. I will allow this photograph to be used in a nation-wide pub­
licity campaign advocating racial integration. 
Signed ________________________ 
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Jane Smith receives a letter from Mrs. George Klein of Pella, 
Iowa which reads as follows: 
Dear Sir; 
Your order for one dozen tulip bulbs has been received. The 
price has been reduced and so we are refunding you $1.00. Thank 
you. 
sincerely yours, 
Mrs. George Klein 
Included with the letter is a dollar bill. Jane Smith did not 
order a dozen tulip bulbs. 
Please check the most socially desirable response Jane Smith 
can make to this situation. 
Jane Smith immediately returns the dollar to Mrs. Klein. 
________ Jaine Smith returns the dollar only after Mrs. Klein sends 
her a second letter explaining that a mistake has been made. 
______ Jame Smith keeps the dollar even though she receives a letter 
from Mrs. Klein explaining that a mistake has been made. 
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John Smith receives a letter from Mrs. George Klein of Pella, 
Iowa which reads as follows: 
Dear Sir; 
Your order of one dozen tulip bulbs has been received. The 
price has been reduced and so we are refunding you $1.00. Thank 
you. 
Sincerely yours, 
Mrs. George Klein 
Included with the letter is a dollar bill. John Smith did not 
order a dozen tulip bulbs. 
Please check the most socially desirable response John Smith 
can make to this situation. 
John Smith immediately returns the dollar to Mrs. Klein. 
John Smith returns the dollar only after Mrs. Klein sends 
him a second letter explaining that a mistake has been made. 
John Smith keeps the dollar even though he receives a letter 
from Mrs. Klein explaining that a mistake has been made. 
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Jane Smith takes an intellectual aptitude test. 
Please check the most socially desirable percentile score 
Jane Smith can obtain on the test. (The better a person's per­
formance on the test, the higher is his percentile score.) 
______ 1st percentile 
loth percentile 
________ 20th percentile 
30th percentile 
______ 40th percentile 
______ 50th percentile 
_____ 60th percentile 
______ 70th percentile 
_______ 80th percentile 
_____ 90th percentile 
______ 100th percentile 
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John Smith takes an intellectual aptitude test. 
Please check the most socially desirable percentile score 
John Smith can obtain on the test. (The better a person's per-
formaince on the test, the higher is his percentile score.) 
1st percentile 
______ 10th percentile 
_______ 20th percentile 
30th percentile 
_______ 40th percentile 
_______ 50th percentile 
_______ 60th percentile 
_____ 70th percentile 
________ 80th percentile 
_____ 90th percentile 
______ 100th percentile 
93 
Socially Undesirable Instructions Booklet 
INSTRUCTIONS; In this booklet two fictitious Iowa State Univer­
sity freshmen, Jane Smith emd John Smith, are placed in four dif­
ferent situations. A variety of responses to each situation are 
possible. Please check for each situation the most socially un-
desirable response Jane Smith or John Smith can make. 
A socially undesirable response is a response that would be 
made by an undesirable, bad person. 
SEX 
The Socially Undesirable Instructions Booklet was identical 
to the Socially Desirable Instructions Booklet except that the 
word "desirable" was replaced with "undesirable." 
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APPENDIX B: BEHAVIORAL MEASURES 
Helpfulness Measure 
Dear Student: 
The Midwestern Association of Mental Hospitals has developed 
a battery of tests designed to diagnose various mental illnesses. 
We have already collected data on how mentally ill persons score 
on the tests and now data on how normal people score is needed. 
During May one of our representatives will be on the Iowa State 
University campus to administer the tests to student volunteers. 
If you are willing to donate some of your time taking some or all 
of the tests please fill out the form below. 
You will take the tests under conditions of anonymity, that 
is, your naone will not be placed on the tests, and thus information 
on how you scored will not be available to you. Because this is 
not a University sponsored project you will not receive Introductory 
Psychology credit for taking the tests. The Midwestern Association 
of Mental Hospitals greatly appreciates your help.- Thank you. 
Sincerely yours, 
Dr. Gardner E. Freeman 
President, Midwestern Association 
of Mental Hospitals 
Name Telephone Number 
I am willing to donate the following amount of time taking 
tests for the Midwestern Association of Mental Hospitals. 
• hour ______ 4 hours 
1 hour 4% hours 
1^ hours _____ 5 hours 
2 hours _____ 5% hours 
2^ hours ______ 6 hours 
3 hours ______ As much time as is needed 
3^ hours 
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Prejudice Measure 
(Photograph Authorization) 
In order to carry out another experiment, photographs of 
racially mixed couples are needed. Introductory Psychology credit 
will be given for such photographs. If you will volunteer to pose 
for such a photograph, please indicate the conditions under which 
you will allow the picture to be used by signing the "releases" be­
low. You may sign some of them, all of them or none of them as you 
see fit. 
If you are not interested in having your picture taken with a 
Negro, you are absolutely free to do as you wish. If you do not 
want to commit yourself in any way on the matter it is perfectly 
all right and I will respect your decision. Whatever you do, your 
decision will be held in the strictest confidence. 
I will pose for a photograph with a Negro of the opposite 
sex with the following restrictions on its use; 
1. I will allow this photograph to be used in laboratory experi­
ments where it will be seen only by professional psychologists. 
Signed __________________________ 
2. I will allow this photograph to be published in a technical 
journal read only by professional psychologists. 
Signed _______________________________ 
3. I will allow this photograph to be shown to a few dozen Iowa 
State University students in a laboratory situation. 
Signed __________________________ 
4. I will allow this photograph to be shown to hundreds of Iowa 
State University students as a teaching aid in psychology 
classes. 
Signed _________________________ 
5. I will allow this photograph to be published in the Iowa State 
Daily as a part of a publicity report on this research. 
Signed 
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I will allow this photograph to be published in my home town 
newspaper as part of a publicity report on this research. 
Signed __________________________ 
I will allow this photograph to be used in a nation-wide pub­
licity campaign advocating racial integration. 
Signed ____________________________ 
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Honesty Measure 
Route 4 
Pella, Iowa 50219 
April 5, 1973 
Mr. John Doe 
Iowa State University 
Ames, Iowa 50010 
Dear Mr. Doe: 
Your order of one dozen tulip bulbs has been received. The 
cost of the bulbs has been reduced and I am refunding you one 
dollar. 
Included with this letter is a stamped, addressed envelope 
should you wish to place einother order. 
Thank you. 
Sincerely yours, 
Mrs. Willis Van Haaften 
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Route 4 
Pella, Iowa 50219 
April 17, 1973 
Mr. John Doe 
Iowa State University 
Ames, Iowa 50010 
Dear Mr. Doe: 
I believe that I made a mistake in refunding you one dollar 
on a tulip bulb order. I would appreciate it if you would return 
the dollar. 
Thank you. 
Sincerely yours, 
Mrs. Willis Van Haaften 
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APPENDIX C: SELF-REPORT MEASURES 
Biographical Questionnaire 
(A Questionnaire) 
1. Name ________________________________ 
2. Telephone Number __________________ 
3. Age ______________________ 
4. Year in College ___________________ 
5. School Address 
6. Home Address 
7. Sex 
8. Major _____________________________ 
9. Grade Point Average _____________ 
10. Number of Sisters _________________ 
11. Number of Brothers ____________ 
12. How many offices in organizations (e.g., house president) do 
you hold? 
13. Are you the first-born child in your family? ___________ 
14. Mother's Occupation _______________________ 
15. Father's Occupation 
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Please answer each question by placing a check on one of the 
seven blanks which best represents your answer. 
1. Compared to others on campus, how popular do you feel you are? 
Much more About the Much less 
popular same as popular 
than most most ISU than most 
ISU students students ISU stu­
dents 
2. Compared to others on campus, how many dates do you feel you 
have? 
Many more About as Many fewer 
dates thain many as dates than 
most ISU most ISU most ISU 
students students students 
3. Compared to others on campus, how physically attractive do you 
feel you are? 
Much more 
attractive 
them most 
ISU students 
About the 
same as 
most ISU 
students 
Much less 
attractive 
than most 
ISU stu­
dents 
101 
Happiness Measure 
(B Questionnaire) 
Name 
For each question please place a check on one of the ten 
blanks which best represents your answer. 
1. Compared to most people with whom you associate, how happy 
are you? 
Very happy Very unhappy 
2. Compared to most people with whom you associate, how satisfied 
are you? 
Very satisfied Very dissatisfied 
3. Compared to most people whom you associate, how good has life 
been to you? 
Very good Very bad 
I'd like to ask you the same questions in a slightly different 
manner. Imagine a ladder with 10 rungs. The top rung, No. 10, rep­
resents the ideal life and the bottom. No. 1, represents the worst 
possible life. 
1. In terms of happiness, on which rung are you? # Rung 
2. In terms of satisfaction, on which rung are you? # Rung 
3. In terms of how good life has been to you, on which rung are 
you? # Rung 
102 
SeIf-Esteem Measure 
(C Questionnaire) 
Naune 
For each statement please place a check on one of the ten 
blanks which best represents the degree to which you agree with it. 
1. I feel that I'm a person of worth, at least on an equal plane 
with others 
Strongly disagree __ Strongly agree 
2. I feel that I have a number of good qualities. 
Strongly disagree ___ Strongly agree 
3. All in all, I am inclined to feel that I am a failure. 
Strongly disagree __ _ Strongly agree 
4. I am able to do things as well as most other people. 
Strongly disagree __ ___ __ ___ ___ _ Strongly agree 
5. I feel I do not have much to be proud of. 
Strongly disagree ___ ___ ___ Strongly agree 
6. I taike a positive attitude toward myself. 
Strongly disagree Strongly agree 
7. On the whole, I am satisfied with myself. 
Strongly disagree __ ___ ___ Strongly agree 
8. I wish I could have more respect for myself. 
Strongly disagree ____ _____ Strongly agree 
9. I certainly feel useless at times. 
Strongly disagree Strongly agree 
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At times I think I am no good at all. 
Strongly disagree ___ ___ ___ __ ___ ___ ___ ___ Strongly agree 
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Neuroticism Measure 
(D Questionnaire) 
Name 
Following these instructions are statements about a wide 
variety of things. Please emswer each statement with a number 
from 1 to 99 in the space following the statement. Answer "1" to 
those statements you completely DISAGREE with, and answer "99" to 
statements you completely AGREE with. Answer with numbers between 
"1" and "99" for statements which you agree or disagree with less 
than completely. 
The closer your answer is to "99" the more you agree with the 
statement, and the closer your answer is to "1" the less you agree 
with the statement. Answer "50" to those statements you have no 
opinion about. 
The following scale may help in keeping these directions in 
mind. 
1 10 20 30 40 50 60 70 80 90 99 
Uncertain 
or no opinion 
DISAGREE Uncertain AGREE 
1. I am secretly pleased when someone else gets into trouble. ___ 
2. I sometimes feel that I aim a burden to others. ___ 
3. I am bothered by people outside, on public transportation and 
in stores, watching me. _____ 
4. At times I have a strong urge to do something harmful or 
shocking. _____ 
5. I don't seem to care what happens to me. ______ 
6. I am afraid to be in the dark. ____ 
7. I have been afraid of things or poeple that I knew could not 
hurt me. 
8. I cannot do anything well. 
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9. I feel that voting is nothing but a nuisance. _____ 
10. Everything tastes the seme to me. _____ 
11. I could be perfectly happy without a single friend. _____ 
12. Much of the time my head seems to hurt all over. _____ 
13. I exaggerate my trouble in order to get sympathy. _____ 
14. I should not be expected to do anything for the community 
unless I am paid for it, _____ 
15. No one seems to understand me. _____ 
16. It is impossible for an honest man to get ahead in the 
world. ______ 
17. The future seems hopeless to me. ______ 
18. I have reason for feeling jealous of one or more members of 
my family. ______ 
19. I would never go out of my way to help another person if it 
meant giving up some personal pleasure. ____ 
20. I doubt if anyone is really happy. _____ 
21. My mouth feels dry almost all of the time. 
22. I believe most people would be better off if they never went 
to school. _____ 
23. I sometimes want to run away from home. _____ 
24. Life usually hands me a pretty raw deal. _____ 
25. I feel that most young people get too much education. _____ 
26. I feel like giving up quickly when things go wrong. _____ 
27. If people had not had it in for me I would have been much 
more successful. _____ 
28. I am troubled by attacks of nausea and vomiting. 
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29. I would have been more successful if people had given me a 
fair chance. _____ 
30. It often seems that my life has no meaning. ______ 
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APPENDIX D: FORM USED TO PREDICT BEHAVIORAL 
MEASURE SCORES OF ISU SUBJECTS 
Minnesota Scholastic Aptitude Test percentile score 
1st percentile 50th percentile lOOth percentile 
below average average college intelligence above average 
intelligence intelligence 
Time donated to take tests for the Midwestern Association of 
Mental Hospitals. 
Ohrs. 1 1% 2 2% 3 3!. 4 4!, 5 5!, 6 
Releases signed concerning photograph with Negro 
no releases were signed 
_____ seen only by professional psychologists 
published in a technical journal 
shown to a few dozen ISU students 
shown to hundreds of ISU students 
published in the Iowa State Daily 
published in home town newspaper 
used in nation-wide publicity campaign advocating 
racial integration 
Returning the dollar 
____ returned the dollar immediately 
_____ returned the dollar after receiving letter stating 
mistadce had been made 
did not return the dollar 
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APPENDIX E; EXAMPLE OF CARD USED TO TEST 
DISSONANCE AND REINFORCEMENT MECHANISMS 
* 
Photograph of Person A Photograph of Person B 
o 
Person A Person B 
Eairlier this year the two persons whose photographs are attached to this card were 
sent some money by mistaJce. Neither returned the money. Assume that you know both per­
sons equally well. Of the two persons, whose dishonest behavior upsets you more? 
A's or B's 
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APPENDIX F: ANALYSIS OF VARIANCE TABLES FOR DATA ON 
SOCIAL DESIRABILITY DIMENSION OF BEHAVIORAL MEASURES 
Table 19. Analysis of variance testing intelligence behavioral 
measure for social desirability dimension 
Source df MS F 
Sex of subject (A) 1 39.38 1.90 
Desirability of instructions (B) 1 775.54 37.38**** 
A X B 1 15.38 0.74 
Subjects (C) 48 20.75 -
Sex of hypothetical respondent (D) 1 3.12 2.74 
A X D 1 1.88 1.66 
B X D 1 0.04 0.03 
A X B X D 1 0.35 0.30 
A X B X C X D 48 1.14 -
****£ < .005. 
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Table 20. Analysis of variance testing honesty behavioral measure 
for social desirability dimension 
Source df MS F 
Sex of subject (A) 1 0.78 1.18 
Desirability of instructions (B) 1 57.01 86.83**** 
A X B 1 0.09 0.14 
Subjects (C) 48 0.66 -
Sex of hypothetical respondent (D) 1 0.09 0.86 
A X D 1 0.01 0.10 
B X D 1 0.47 4.67* 
A X B X D 1 0.09 0.86 
A X B X C X D 48 0.10 
*£< .05. 
****£ < .005. 
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Table 21. Analysis of variance testing helpfulness behavioral 
measure for social desirability dimension 
Source df MS 
Sex of subject (A) 1 25.01 2.30 
Desirability of instructions (B) 1 60.01 5.534 
A X B 1 31.24 2.88 
Subjects (C) 48 10.86 -
Sex of hypothetical respondent (D) 1 0.09 1.26 
A X D 1 0.01 0.14 
B X D 1 0.09 1.26 
A X B X D 1 0.01 0.14 
A X B X C X D 48 0.07 
**£ < .025. 
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Table 22. Analysis of variance testing prejudice behavioral 
measure for social desirability dimension 
Source df MS F 
Sex of subject (A) 1 0.35 0.02 
Desirability of instructions (B) 1 113.88 9.28**** 
A X B 1 28.04 1.94 
Subjects (C) 48 14.43 -
Sex of hypothetical respondent (D) 1 0.62 1.38 
A X D 1 0.15 0.34 
B X D 1 0.62 1.38 
A X B X D 1 0.15 0.34 
A X B X C X D 48 0.45 
< .005. 
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APPENDIX G; ANALYSIS OF VARIANCE TABLES FOR 
BEHAVIOR ATTRIBUTIONS 
Table 23. Analysis of variance for attributions of intelligent 
behavior 
Source df MS F 
Sex of subject (A) 1 95.06 0.21 
Subjects (B) 14 455.66 -
Sex of stimulus person (C) 1 4900.00 62.98**** 
Attractiveness of stimulus person (D) 1 105.06 1.35 
A X C 1 33.06 0.43 
A X D 1 625.00 8.03** 
B X D 14 172.10 -
B X D 14 473.82 -
C X D 1 1008.06 12.96**** 
A X C X D 1 90.25 1.16 
A X B X C X D 14 77.80 -
**£ < .025. 
****£ < .005. 
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Table 24. Analysis of variance for attributions of honest 
behavior 
Source df MS F 
Sex of subject (A) 1 0.77 0.00 
Subjects (B) 14 192.60 -
Sex of stimulus person (C) 1 791.02 14.66**** 
Attractiveness of stimulus person (D) 1 546.39 10.13*** 
A X C 1 102.52 1.90 
A X D 1 15.02 0.28 
B X C 14 45.55 -
B X D 14 38.42 -
C X D 1 3.52 0.07 
A X C X D 1 1.27 0.02 
A X B X C X D 14 53.96 -
***£ < .01. 
****£ < .005. 
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Table 25, Analysis of variaoice for attributions of helpful 
behavior 
Source df MS F 
Sex of subject (A) 1 15469.14 0.15 
Subjects (B) 14 102699.90 -
Sex of stimulus person (C) 1 1026929.00 118.54**** 
Attractiveness of stimulus person (D) 1 80869.13 9.34*** 
A X C 1 337.64 0.04 
A X D 1 23831.64 2.75 
B X C 14 40927.23 -
B X D 14 9661.21 -
C X D 1 1774.52 0.21 
A X C X D 1 385.14 0.04 
A X B X C X D 14 8663.29 
***£ < .01. 
****£ < .005. 
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Table 26. Analysis of variance for attributions of prejudiced 
behavior 
Source df MS F 
Sex of subject (A) 1 1903.54 2.09 
Subjects (B) 14 910.35 -
Sex of stimulus person (C) 1 669.52 3.45 
Attractiveness of stimulus person (D) 1 1097.27 5.65* 
A X C 1 1233.77 6.35** 
A X D 1 78.77 0.41 
B X C 14 181.07 -
B X D 14 705.16 -
C X D 1 1.89 0.01 
A X C X D 1 13.14 0.07 
A X B X C X D 14 194.23 
*£ < .05. 
**£ < .025. 
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APPENDIX H: AiNALYSIS OF VARIANCE AND COVARIANCE 
TABLES FOR BEHAVIORAL MEASURES 
Table 27. Analysis of variance for MSAT scores 
Source df MS F 
Sex (A) 1 52.81 0.33 
Attractiveness (B) 1 316.01 1.94 
A X B 1 7.81 0.05 
Error 76 162.63 -
Table 28. Analysis of variance for GPA 
Source df MS F 
Sex (A) 1 39560.20 12.70**** 
Attractiveness (B) 1 3604.64 1.16 
A X B 1 2587.81 0.83 
Error 76 3114.46 -
****£ < .005. 
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Table 29. Analysis of variance for helpful behavior 
Source df MS F 
Sex (A) 1 165.31 0.96 
Attractiveness (B) 1 382.81 2.21 
A X B 1 300.31 1.74 
Error 76 173.11 
Table 30. Analysis of variance for prejudiced behavior 
Source df MS F 
Sex (A) 1 20.00 2.76 
Attractiveness (B) 1 7.20 0.99 
A X B 1 20.00 2.76 
Error 76 7.25 
119 
Table 31. Analysis of variance for willingness to have photo­
graph used 
Source df MS F 
Sex (A) 1 0.05 0.02 
Attractiveness (B) 1 7.20 2.97 
A X B 1 2.45 1.01 
Error 76 2.42 -
Table 32. Analysis of covariance for prejudiced behavior 
Source df MS F 
Sex (A) 1 20.67 2.92 
Attractiveness (B) 1 3.06 0.43 
A X B 1 15.37 2.18 
Error 75 7.07 
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APPENDIX I: ANALYSIS OF VARIANCE TABLES FOR 
SELF-REPORT MEASURES 
Table 33. Analysis of variance for self-reported popularity 
Source df MS F 
Sex (A) 1 0.61 1.30 
Attractiveness (B) 1 3.61 7.66*** 
A X B 1 0.11 0.24 
Error 76 0.47 -
***£ < .01. 
Table 34. Analysis of variance for self-reported dating frequency 
Source df MS F 
Sex (A) 1 4.05 2.16 
Attractiveness (B) 1 36.45 19.47**** 
A X B 1 0.00 0.00 
Error 76 1.87 -
****£ < .005. 
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Table 35. Analysis of variance for self-reported happiness 
Source df MS F 
Sex (A) 1 217.80 3.80 
Attractiveness (B) 1 231.20 4.04* 
A X B 1 387.20 6.76** 
Error 76 57.29 
*£ < .05. 
**£ < .025. 
Table 36. Analysis of variance for reported self-esteem 
Source df MS F 
Sex (A) 1 1073.11 5.21* 
Attractiveness (B) 1 49.61 0.24 
A X E  1 877.81 4.26* 
Error 76 205.91 
*£ < .05. 
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Table 37. Analysis of variance for self-reported neuroticism 
Source df MS F 
Sex (A) 1 843166.70 8.31*** 
Attractiveness (B) 1 3685.59 0.04 
A X E  1 515045.10 5.08* 
Error 76 101434.60 -
*£ < .05. 
***£ < .01. 
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APPENDIX J: ANALYSIS OF VARIANCE TABLES FOR 
TRAIT ATTRIBUTIONS 
Table 38. Analysis of variemce for attributions of the trait, 
intelligence 
Source df MS F 
Sex of subject (A) 1 25.68 0.04 
Subjects (B) 16 598.17 -
Sex of stimulus person (C) 1 1932.35 75.85**** 
Attractiveness of stimulus person (D) 1 231.12 9.07*** 
A X C 1 10.13 0.40 
A X D 1 86.68 3.40 
B X C 16 79.64 
-
B X D 16 61.56 -
C X D 1 17.01 0.67 
A X C X D 1 21.12 0.83 
A X B X C X D 16 25.48 
-
***£ < .01. 
****£ < .005. 
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Table 39. Analysis of variance for attributions of the trait, 
honesty 
Source df MS F 
Sex of subject (A) 1 722.00 1.38 
Subjects (B) 16 522.64 -
Sex of stimulus person (C) 1 2177.99 54.05**** 
Attractiveness of stimulus person (D) 1 0.89 0.02 
A X C 1 50.00 1.24 
A X D 1 80.22 1.99 
B X C 16 44.28 -
B X D 16 16.71 
C X D 1 43.56 1.08 
A X C X D 1 22.22 0.55 
A X B X C X D 16 40.30 -
****£ < .005. 
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Table 40. Analysis of variance for attributions of the trait, 
helpfulness 
Source df MS F 
Sex of subject (A) 1 280.06 0.56 
Subjects (B) 16 502.37 -
Sex of stimulus person (C) 1 2762.73 131.38**** 
Attractiveness of stimulus person (D) 1 264.50 12.58**** 
A X C 1 6.72 0.32 
A X D 1 68.06 3.24 
B X C 16 62.10 
-
B X D 16 48.34 " -
C X D 1 12.50 0.59 
A X C X D 1 76.06 3.62 
A X B X C X D 16 21.03 -
****£ < .005. 
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Table 41. Analysis of variance for attributions of the trait, 
prejudice 
Source df MS F 
Sex of subject (A) 1 210.13 0.27 
Subjects (B) 16 766.16 — 
Sex of stimulus person (C) 1 2167.02 23.66**** 
Attractiveness of stimulus person (D) 1 690.68 7.54** 
A X C 1 0.35 0.00 
A X D 1 196.68 2.14 
B X C 16 93.34 -
B X D 16 102.21 -
C X D 1 6.12 0.07 
A X C X D 1 78.12 0.85 
A X B X C X D 16 91.59 -
**£ < .025. 
< .005. 
